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THE ROLE OF DIGITAL CROWDFUNDING PLATFORMS
IN DEMOCRATIZING GLOBAL ENTREPRENEURSHIP

Digital platforms for crowdfunding have emerged as a breakthrough in the field of entrepreneurial
finance, offering a digital channel for democratizing capital access on a worldwide level. This study
demonstrates how crowdfunding platforms assist impending firms in managing worldwide finances’
intricacies while surpassing institutional and cultural obstacles through practical occurrences. This paper
closely examines the social impact of these platforms as well as legislative frameworks, cultural norms,
key performance indicators, and platform features. An important factor determining whether or not a
crowdfunding site succeeds is its design and characteristics. The study points out that some platform
features like reward tiers, equity options, and community-building tools can have an impact on investor
involvement and the outcome of campaigns. Furthermore, the research showcases that crowdfunding is
increasingly being used as a technique to enhance diversity and inclusion, especially among unrepre-
sented business owners including females and ethnic minorities. The study finds optimal practices and
typical problems in obtaining foreign finance by examining the success rates of businesses and how
these platforms assist disadvantaged entrepreneurs. The results are intended to contribute to a more
inclusive entrepreneurial environment by exposing tactics that business owners can use to optimize the
potential of crowdfunding in various geographic areas. In essence, this paper intends to give practical
information that can be used by politicians, private-public partners, and other stakeholders in business
to promote an entrepreneurship environment that is fairer and more sustainable.

Key words: digital crowdfunding, global entrepreneurship, access to capital, inclusive finance.
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JKahaHABIK, K9CINKepAIKTI AeMOKpPaTUSIAAHABIPYAAFbl
umndppAbl KpayAdaHAMHI NAATOPMAAAPbIHbIH, POAI

KpayadaHAMHIKE apHaAFaH LUMQPABIK NAaToOpMasap KacCinKepAik KapyKbl CaAacbiHAQ CepriAic
»Kacarn, KarnmMTaAFa KOA >KETKI3YAl FaAaMAbIK, AEHreMAe AEMOKPATUSIAAHABIPYFa MYMKIiHAIK 6GepeTiH
UMPABIK, apHa YCbIHABL. ByA 3epTTeyae KpayadaHAMHI MAATOpPMaAapbiHbIH >KaHa KOMMaHMsSAapFa
>kahaHABIK, Kap>KblHbIH, KYPAEAIAINiH 6ackapyra KaAal KOMEKTECETiHi >XOHe WHCTUTYLIMOHAAABIK,
MBAEHU KeAEepriAepAi HakTbl MblCaAAAp apPKbIAbl KaAal eHcepeTiHi kepceTiAeai. Makarasa ochbl
nAaTopmarapAbliH 9AEYMETTIK 8Cepi, 3aHHaMaAbIK, HETi3Aep, MBAEHW HOPMaAap, Herisri kepceTkilutep
MeH MNAaT(gOopMaHbIH, cMnaTTamaAapbl >KaH->KaKTbl TaAKblAaHaAbl. KpayAdaHAMHI MAAT(OPMACbIHbIH
COTTi Hemece CaTCi3 GOAYbIH aHbIKTaMTbIH MaHbI3Abl (DAKTOP — OHbIH AM3aliHbl MEH epeKLUeAiKTepi.
3epTTey nAaTopMaHbiH MapanaTt AEHremAepi, akmst ONUMOHAAPbI MEH KAYbIMAACTBIK, KYPY KyPaAAapbl
CUSIKTbl MYMKIHAIKTEPiHIH MHBECTOPAAPAbIH KATbICyblHA >K8HE HAyKaH HaTMXeAepiHe Kaaan acep
eTeTiHiH KepceTeai. CoHbIMeH KaTap, 3epTTeyae KpayAaHAMHITIH MHKAIO3MBTIAIKTI apTTbIpy 8Aici
peTiHAe, acipece aMeAAep MEH 3THUKAAbIK, a3LUbIAbIKTbl KAMTUTBIH a3 OKIAAIK eTiAreH Kacinkepaep
apacbiHAQ XXMi KOAAQHbIABIMN >KaTKaHbl aiTbiAaAbl. 3epTTey LEeTeAAIK KAP>KbIAAHAbIPYAbI TapTyAafbl
THIMAT TaxXipnbeAaep MeH >kaAmbl NMPOOAEMaAapPAbl aHbIKTaM OTbIPbIN, OYA MAAT(OPMaAapAbiH OCaA
KaCinkepAepre KaAanm KemeKTeceTiHiH TaAAanAbl. HaTukeaep Kacinkepaepre apTypAi arnMakTapaAa
KpayAMaHAMHITIH 8AeyeTiH 6apblHLWA TUIMAI NanAaAaHy YLIiIH KOAAAHYFa GOAATbIH TaKTMKAAAPAbI allly
APKbIAbI HEFYPABIM MHKAIO3MBTI KOCIMKEPAIK OpTaHbl AaMbITyFa OarbITTaAFaH. YKaAnbl aAFaHAQ, MaKaAa
casicaTKePAEP, KEKe->KapUSAbIK CepikTecTep >oHe 6u3HecTeri 6acka MYAAEAI TapanTap KOAAaHa
aAaTbIH BAIA XKSHE TYPaKTbl KOCIMKEPAIK OpTaHbl AaMbITyFa GaFbITTaAFaH NPaKTMKAABIK, aKknapat 6epyAi
KO3AEMAI.

TyHiH ce3aep: UMMDPAbIK KpayAdaHAMHE, FaAaMAbIK, KOCIMKEpAIK, KanuTaAFa KOA >KeTKi3y,
WHKAIO3UBTI Kap>Kbl.
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PoAb umndpoBbix kpayadaHAMHIOBbIX NAATCOPM
B AEMOKpPaTM3aLMM TAOHAABHOTO MPeANpPUHMMATEAbCTBA

Lindposble naatopmbl A KpayAdaHAMHIA CTaAM MPOPLIBOM B 0OAACTU NPEANPUHUMATEAbCKMX
hmHaHCOB, npeaAaras UMPOBOM KaHAA AAS AEMOKPATM3aLMM AOCTYMA K KarmMTaAy Ha rA0GaAbHOM
YpOBHe. B AaHHOM MCCAeAOBaHMM MOKa3aHo, Kak MAAT(OpPMbl KpayAdaHAMHIA MOMOraloT HauMHalo-
LM KOMMaHMSM CMPABASITBCS CO CAOXKHOCTSIMU MEXAYHAPOAHbBIX (PMHAHCOB U MPeoAOAeBaTb MHCTU-
TYLMOHAAbHbIE U KYAbTYpHble 6apbepbl Yepe3 npaktuueckue npumepbl. Ctatbs NoApo6HO paccma-
TPMBaeT COLMAAbHOE BO3AENCTBME 3TUX MAATC(POPM, a TakKXKe 3aKOHOAATEAbHblE PaMKM, KYAbTYpHble
HOPMbI, KAIOUEBble MoKasaTeAr 3(PGPEeKTUBHOCTU M XapakTepPMCTUKU NAAT(OPM. BaskHbIM (hakTopoMm,
OMPEeAEASIIOLLMM YCrex KpayAMaHAMHIOBOM MAAT(OPMbI, IBASETCS eé AmM3aiH u ocobeHHocTU. Mccae-
AOBaHWe OTMEYaET, UTO TaKMe XapaKTePUCTMKM NAAT(POPM, KaK YPOBHM BO3HArPask AHMI, OMNLMOHBI Ha
aKUMM U MHCTPYMEHTbI CO3AaHUS COOOLLECTBA, MOTYT BAMSTb HA BOBAEUEHHOCTb MHBECTOPOB M MCXOA
KamnaHui. boaee Toro, B paboTe nokasaHo, YTO KpayAdaHAMHI BCE valle MCMOAb3YyeTCs Kak Cro-
06 NoBbILLIEHNS Pa3HOOOPA3Ns M MHKAIO3MBHOCTU, OCOBEHHO CPEAM HEAOTPEACTABAEHHbIX MPEANpPU-
HMMaTeAel, BKAIOYAS YKEHLUMH U 3THUUYECKMe MEeHbLUMHCTBA. MccaeAOBaHMeE BbISIBASIET ONTMMAAbHble
NPaKTUKK U TUMUYHBIE MPOBAEMbI B MPUBAEUEHMM MHOCTPAHHOIO KarnuTaAa, aHAAM3MPYs MoKa3aTeAn
YCMELIHOCTU MPEANPUSITUIA U TO, KaK 3TW NAAT(IOPMbI MOMOraloT MPeANPUHMMATEASIM U3 YS3BUMBIX
rpynn. Pe3yAbTaTbl HaNpaBAEHbl Ha COAENCTBME BOAEE MHKAIO3MBHOWM MPEANPUHUMATEABCKON CPeAe,
BbISIBASISI CTPATErUM, KOTOPblE BU3HECMEHblI MOTYT MCMOAb30BATb AAS OMTUMM3ALLMK BO3MOXHOCTEN
KpayAgaHAMHIa B PasAMUHBbIX perroHax. B LieAoM, 3Ta cTaTbs CTPEeMUTCS NMPeAOCTaBUTb MpaKkTuye-
CKYI0 MH(OPMALMIO, KOTOPAst MOXKET ObITh MOAE3HA MOAUTMKAM, YACTHO-TOCY AQPCTBEHHbIM MapTHEPaMm
U APYTMM 3aMHTEPECOBaHHbIM CTOPOHAM AAS NPOABMKEHMS BOAEE CMIPABEAAMBOI U YCTOMUMBON NPEA-

ﬂpMHMMaTEAbCKOVI CpeAbl.

KatoueBble cAoBa: LMdpoBon KpayAhaHAUHE, TAOGAAbHOE MPEANPUHUMATEAbCTBO, AOCTYM K Ka-

NMNTaAy, MHKAIO3MBHbIE Cbl/lHaHCbI.

Introduction

Digital crowdfunding portals such as Kick-
starter, Indiegogo, and GoFundMe have signaled
a watershed moment in the fast-changing face of
entrepreneurial finance. These platforms have trans-
formed how start-ups and small enterprises acquire
financing, democratizing the process by utilizing the
crowd’s aggregate financial power (Mollick, 2014).
This paradigm shift allows for a more egalitarian
allocation of capital, giving entrepreneurs world-
wide hope, particularly those from poor origins or
working in emerging markets (Agrawal, Catalini,
& Goldfarb, 2015). Crowdfunding platforms level
the playing field for access to capital by avoiding
traditional financial intermediaries (Belleflamme,
Lambert, & Schwienbacher, 2014; Balsalobre,et al.,
2024), providing a mix of finance and community
support that fosters the realization of innovative
ideas and projects that would otherwise fail due to
traditional funding barriers.

Entrepreneurship, widely recognized as a criti-
cal driver of economic growth, innovation, and job
creation, frequently faces severe impediments to tra-
ditional finance, particularly in developing nations
or among marginalized populations (Audretsch,

Keilbach, & Lehmann, 2006; Rena,2009). The digi-
tal era, marked by innovative mechanisms for fund-
ing new ventures, has significantly altered the tradi-
tional pathways by which start-ups and innovative
projects secure funding, catalyzing global entrepre-
neurship (Bruton, Khavul, Siegel, & Wright, 2015).
Equity crowdfunding (ECF), a developing phenom-
enon in the fintech space, is a new startup financ-
ing technique that allows entrepreneurs to acquire
funds from a large investor base through web-based
campaigns (Cumming et al., 2019; Kirby & Worner,
2014). This study examines the influence of digital
crowdfunding platforms in democratizing global en-
trepreneurship, with a focus on capital availability,
regional comparative analysis, and the impact of in-
clusive finance.

The digitalization of funding mechanisms, par-
ticularly ECF, represents a critical evolution in en-
trepreneurial finance, addressing venture capital
supply constraints and leveraging the potential of
social networks to engage new, often small-scale,
private investors (“the crowd”) (Mollick, 2014;
Belleflamme et al., 2014). This virtual capital mar-
ket’s digital mediation lowers transaction costs,
potentially increasing the volume and efficiency of
entrepreneurial financial markets (Agrawal et al.,

47



The role of digital crowdfunding platforms in democratizing global entrepreneurship

Agrawal, Catalini & Goldfarb (2015). As a result,
ECF emerges as a possible channel for increasing
access to external financing for innovators and en-
trepreneurs who have previously relied on private
angel networks, friends, and family, or banks and
venture capitalists in later phases (Cumming, Flem-
ing & Schwienbacher (2019).

Historically, many entrepreneurs have struggled
to secure the necessary cash to start or expand their
businesses. Individuals have traditionally gone to
banks, which can require extensive collateral and a
strong credit history, or venture capitalists and angel
investors, who prefer businesses with great profit-
ability and the potential for large returns (Belle-
flamme et al.,, 2014; Mollick, 2014). Such con-
straints constitute severe challenges, especially for
people from marginalized communities or working
in underdeveloped economies with little access to
such resources or networks. Crowdfunding devel-
ops as a technique of generating funds that depart
dramatically from these traditional paths, harnessing
individuals’ collective efforts via digital platforms
to pool resources in support of a commercial initia-
tive or project.

Crowdfunding originated in the early 2000s
when platforms like Kickstarter, Indiegogo, and Go-
FundMe emerged. These platforms signified a shift
toward a more inclusive financial model, allowing
entrepreneurs to propose their ideas to a worldwide
audience rather than a small group of wealthy indi-
viduals (Lambert & Schweenbacher, 2010; Agrawal
et al., 2015; Hoque, 2024). This growth exemplifies
a broader trend of democratizing finance access, dis-
rupting traditional financial intermediaries’ monop-
olies, and creating new opportunities for businesses
that might otherwise go unfunded.

Crowdfunding’s democratizing effects have far-
reaching ramifications for global enterprises. By
eliminating financial entrance hurdles, it provides
a broader spectrum of entrepreneurs with access to
capital, particularly those in underserved commu-
nities and emerging markets (Bruton et al., 2015).
This transition not only allows for a broader range
of initiatives, but it also increases the possibility for
economic and social innovation on a global scale.
Crowdfunding platforms have proven critical in
financing projects that align with the crowd’s col-
lective interests and beliefs, thereby improving the
global entrepreneurial ecosystem.

Despite the rising corpus of literature, detailed
studies are scarce comparing the efficiency of crowd-
funding platforms across worldwide areas. The role
of cultural norms, regulatory frameworks, and plat-
form characteristics in impacting crowdfunding suc-
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cess 1s understudied. Furthermore, there are no stud-
ies that researched on how these platforms directly
benefit disadvantaged entrepreneurs, who may face
additional challenges in accessing funding.

Keeping the backdrop in mind, this study intends
to overcome these gaps by conducting a thorough
examination of the impact of digital crowdfunding
platforms in democratizing global entrepreneurship.
This study examines the social impact, regulatory
contexts, cultural influences, and platform-specific
aspects that contribute to the success or failure of
crowdfunding campaigns in various locations using
a combination of literature review and comparative
case study analysis. The fundamental objective of
this study is to provide a thorough knowledge of
how digital crowdfunding platforms might boost
global entrepreneurship by democratizing access to
financing. This study identifies techniques to maxi-
mize the potential of crowdfunding by studying the
success rates of firms on various platforms as well as
their support for disadvantaged entrepreneurs. Fur-
thermore, it emphasizes the importance of legal and
cultural circumstances in shaping the effectiveness
of these platforms, providing actionable lessons for
entrepreneurs and politicians.

This study is organized as follows: the introduc-
tion discusses the significance, literature overview,
research gap, purpose, and contributions. The lit-
erature review delves deeply into current studies
on crowdfunding and global entrepreneurship. The
methodology outlines the comparative case study
approach and data collection techniques. The analy-
sis and conclusions section gives the comparative
analysis results, with a focus on key performance
metrics, social impact, and platform characteristics.
The discussion places the findings in the context of
previous research and analyzes their implications
for policy and practice. The conclusion highlights
the research’s findings, limitations, and recommen-
dations for further research.

Literature review

It must be noted that the environment in which
entrepreneurship happens globally is transition-
ing. Entrepreneurs, who were previously relying on
venture capitalists, angel investors, and bank loans,
now have a new funding option: electronic based
crowdfunding platforms. Such CPs bring together
the business founders with a vast pool of the tar-
get audience, thus offering a relatively low-barrier
funding model compared to the conventional VCs
(Mollick, 2014). They have the capability to make
cash accessible to extra people, especially these in
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the untimely improvement nations or with the inno-
vative mind, which does not impress usual financial
backers (Uzzi & Dimitrov, 2005).

According to Acs et al. (2018), global entrepre-
neurship is beneficial for the economy and the intro-
duction of innovations. Nonetheless, raising capital
remains as a major problem among growing entre-
preneurs particularly those from the minority group
or from developing countries (Uzzi & Dimitrov,
2005). Traditional finance sources often choose
previous experience, and often collateral and those
projects that satisfy specific criteria (measures) of
investment (Bruton et al. 2014). While this selection
type is helpful, it may prove to be rigid and narrow
in scope and thus can easily omit many valuable and
distinct concepts.

To these problems, there are new technologies,
particularly digital crowdfunding platforms, which
can rise as game- changers for cash raising at a
higher degree of democratization (Mollick, 2014).
Such structures remove the ordinary filter to pres-
ent self-employed people to any potential financier
(Schwienbacher & Laurison, 2017). Crowdfunding
can be particularly beneficial when it is applied by
social impact company’s or company’s with a strong
connection to the community, people become will-
ing to invest based on similar values or what is best
for the community (Martin & Osberg, 2007).

This literature review aims at exploring the defi-
nitions and the core concepts regarding crowdfund-
ing and its implications for international venture. It
examines the democratisation of the capital access,
social and economic effects, role of legislation and
regulation, culture and the roles of functional as-
pects of the platforms. They also discuss the prob-
lems presented in the literature and potential topics
for more comprehensive research. It is aimed to con-
tribute to the existing literature through this valuable
and extensive study, which intends to identify how
digital crowdfunding platforms might enhance the
global entrepreneurship by opening up the entrepre-
neurial landscape.

Definition of Concepts

Digital crowdfunding platforms have thus
shifted the nature of sources of entrepreneurial fi-
nance making it easier to access funds. According
to Mollick (2014) crowdfunding is the act of rais-
ing small amounts of money from the public most
often through the inter- net to finance a project or
business. The main types of crowdfunding include;
reward based funding, equity funding, donation
funding, and debt funding (Belleflamme, Lambert,
and Schwienbacher, 2014). In reward-based crowd-
funding, backers receive something in exchange for

their contributions, not in form of cash some other
form of value. Those equity backers who take part in
the equity crowdfunding receive equity stake in the
company. While in donation-based crowdfunding,
funding relies mainly on charitable contributions
in which the contributors do not hope to be paid
back while in debt-based crowdfunding, the backers
invest in the enterprise expecting to be paid back
(Cumming et al., 2019). International venture means
the search for new ideas for carrying out enterprises
in more than one country. Value creation is realised
out of the exploitation of worldwide networks and
markets. This notion is especially getting prominent
in today’s world where the geographical distance is
not a big hurdle (Acs et al., 2014).

Equality of Opportunity in Fund Raising

The literature on crowdfunding has a central
theme of encouraging funding for people through the
democratisation of capital. Big firm funding models
including bank loans and venture capital could have
steep entry rates and strict measures that guide out
many a resultant genius, especially from vulner-
able groups (Bruton et al., 2015). These difficulties
are eased by crowdfunding platforms as a better fi-
nancing model. They allow businesses to tap into a
global population of potential investors, thereby not
being dependent on the existing financial structures
of'a country (Agrawal, Catalini, & Goldfarb, 2015).

Mollick (2014) concluded that entry barriers to
finance have been reduced by crowdfunding, mean-
ing more people with ideas for a business can find
finance. This inclusion is very useful to the entrepre-
neurs in the emerging nations or those operating in
the regions not covered by the conventional venture
capital markets. According to Belleflamme, Lam-
bert, and Schwienbacher (2014), crowdfunding sys-
tems feature relatively low payments from a large
number of backers and, therefore, the distribution of
risk and funding of projects that would otherwise be
difficult to attract classical investors.

Effects of Crowdfunding on Social and Econom-
ic Rearrangements

Crowdfunding platforms not only collect money
but also a large social and economic effect. In this
way, they gain the audience’s support — the trust
of clients and recognition from the general public.
Such community support can be useful for the cre-
ation of new firms because it provides the informa-
tion and market end users to new business owners
and entrepreneurs (Mollick, 2014).

From literature, it was found out that the cam-
paigns with a social cause message are likely to at-
tract a lot of attention since backers are often moti-
vated by projects that are in line with their beliefs
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(Agrawal et al., 2015). It is especially evident in
donation-based crowdfunding and reward-based
crowdfunding campaigns where the campaign’s so-
cial and emotional appeal carries a significant influ-
ence (Belleflamme et al., 2014). Further, crowdfund-
ing assists the economy in providing for innovation
and the formation of more enterprises. It increases
the financing of projects that otherwise would not
get financing thereby being pro employment devel-
opment and economic growth (Rena,2009). Bruton
et al (2015) refer to crowdfunding as a tool of filling
finance gaps for SME and start-ups more especially
in regions where banking systems are not well de-
veloped.

The inception of Legal Structures Governing
Legislation

The legal framework in this industry plays a
significant role with regards to the efficiency of the
crowdfunding platforms. The legal framework for
crowdfunding is varied across different countries
which affects the ability of the platform to function
and the levels of investor protection.

Equity-based crowdfunding as a specific exam-
ple is subjected to strict regulation in some countries
for the protection against fraud and loss of invest-
ments by the investors (Cumming et al., 2019).

Kirby and Worner (2014) conclude that the pro-
posal of a favourable legal framework remains the
most important factor in the ability of crowdfunding
to take hold. They emphasize that the development
of legislative regulation in the field of crowdfunding
contributes to the growth of the latter’s activity in
countries with such legislation. On the other hand,
stringent rules may slow down the advancement of
crowdfunding since it increases the required com-
pliance expenses and also narrows down the type of
activities performed by crowdfunding.

Cultural Influences on Crowdfunding

Thus, cultural perceptions and social relations
also dictate the results of crowdfunding campaigns.
Thus, people’s readiness to engage in crowdfund-
ing can depend on their region’s values related to
entrepreneurship, risk, and collective funding. For
instance, some cultures invariably have it that cer-
tain traditional finance methods are best used, unlike
other cultures that are more relaxed and are willing
to consider out-of-the-box solutions such as crowd-
sourcing.

The studies have found out that those advertising
campaigns that reflect the culture of the local people
are effective. From Belleflamme et al. (2014) the au-
thors’ opinion can be derived that the identification
and application of cultural characteristics could be
another success factor for crowdfunding campaigns.
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Such a cultural correlation can help turn a campaign
a lot more attractive to prospective funders thereby
making the chances of the campaign’s success much
higher.

The Features of the Platform and Layout

The design of the crowdfunding platforms and
how they are structured has a great influence on how
they work. In the context of the analysed literature,
inherent characteristics of the crowdfunding propo-
sition include usability, clarity, and ability to engage
the audience (Cumming et al., 2019). Those that
provide campaign management, communication and
monitoring functions can help efficient campaigns.

Mollick also concluded in his Mollick (2014)
research that social integration tools including fo-
rums and social networks integration helps increase
the frequency of interactions between entrepreneurs
and their backers. This is essential in the provision
of credibility and nurturing of the community for
a given campaign. Moreover, detailed support ser-
vice, which involves consulting and promotional
services, can significantly increase the likelihood of
a particular campaign’s success.

Critical analysis

Thus, crowdfunding’s ability to support GE
could have significant implications; however, the
current research focuses on issues that should not
go unnoticed and potential limitations that should be
further discussed.

Success Factors

Therefore, one cannot conclude that crowdfund-
ing is successfully implemented across the board,
because its success depends on a number of factors.
Apart from the quality of the campaign presentation
and the proper choice of the marketing techniques
(Brindley et al., 2019), Uzzi et al. (2020) stressed
that social networks and increasing the effectiveness
of communicating with potential backers are sig-
nificant factors. It is necessary for the Social Media
Managers to frame a story that concerns the global
audience and at the same time, the cultural nuances
have to be understood (Li et al., 2021) and the influ-
ence of entrepreneurs has to be enlarged through the
help of the peculiarities of the platforms’ function-
ing (Belleflamme et al., 2014). Marketing managers,
for instance, who wish to target the global market
may be forced to change the copy used in the adver-
tisements or use politically correct language when
communicating their products’ messages.

Regulatory Landscape

Crowdfunding is still more or less unregulated
and its legal environment is dispersed and in a state
of flux (Cumming et al. 2019). Some countries have
already established rather distinct legal rules, which
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may enclose potential losses for the investors, while
others have relatively less refined legal requirements
which can be rather confusing for the initiators of
the venture as well as the supporters (Bruton et al.,
2014). Lerner et al., (2020) sought to understand
how change of regulation can impact the platform
design and, in that way, the campaign. In order to
better address this issue, the legislation of the cho-
sen markets and the platform that the business is go-
ing to function in must be taken into consideration.
Legal risks are some of the biggest inhibitors that an
entrepreneur can face when trying to market their
products for funding across the globe.

Cultural and Social Factors

To sum up cultural and societal factors play a
significant role in the efficiency of crowdfunding
campaigns. The major aspects of culture and social
norms that appear to influence the target audience’s
response to campaigns are perceived as positive at-
tributes that can be utilised to attract potential back-
ers to such a campaign. Agrawal et al. (2015) and
Belleflamme et al. (2014) identified that cultural
consciousness is of significant importance when
constructing campaign stories and interacting with
the backers. Businesspeople have to tailor their ad-
vertising strategies taking into account the cultural
parameters of the target marketing to be effective.

Platform Features and Design

The structural setup and the operativity of the
crowdfunding platforms are influencing the cam-
paigns that are being run quite a lot. The availability
of accurate interfaces, open procedures, and sound
services guarantees that such structures will support
adequate campaigns (Cumming et al., 2019). Mol-
lick’s (2014) study also emphasizes the importance
of community elements such as forum and social
sharing to improve interaction between an entrepre-
neur and investors. Campaign support services that
include coaching for a campaign, marketing help,
large can enhance the success rates of a campaign
by helping firms overcome the challenges of crowd-
funding and achieve the best possible results.

Finally, the study on digital crowdfunding plat-
forms and global entrepreneurship enlightens the
world on how crowdfunding has the capability of
changing the face of capital access. Due to the ab-
sence of entrance barriers and the utilization of a
crowd power, these platforms present a more inclu-
sive type of finance that can create novel products
and solutions for the economy. Although, crowd-
funding is acknowledged to depend on various fac-
tors such as the legal environment, culture and the
type of the platform. The research that needs to be
conducted in the future should be focused on how

crowdsourcing affects the industry in the long term,
how different models of crowdfunding influence
one another, and whether crowdfunding in the given
industry is effective in diverse regions with regard
to their cultural characteristics. Such research would
raise awareness on how to leverage crowdfunding
for global entrepreneurship to enhance dynamism
and inclusiveness among the entrepreneurial popu-
lation.

Theoretical framework

Digital Crowdfunding: A Perspective to Finan-
cial Inclusion Theory

In developed countries, such as the USA, the UK,
and Germany, substantial research has been con-
ducted to explore different aspects of crowdfunding.
In the USA, studies by Mollick (2014), Pope and
Sydnor (2011), and Greenberg and Mollick (2017)
investigated on the determinants of crowdfunding
success, the presence of discrimination in crowd-
funding, and gender dynamics. These studies have
recognised key factors influencing the success of
crowdfunding campaigns, found evidence of racial
discrimination, and emphasized on the issues related
to gender disparities in crowdfunding process and
outcomes.

In the UK, the study by Cumming, Leboeuf, and
Schwienbacher (2019) offers a comparative analysis
of different crowdfunding models, and their findings
specify that models attract more campaigns, models
tend to have higher success rates. This insight into
the effectiveness of various crowdfunding models
is particularly relevant for understanding how cam-
paign structure influences outcomes in a mature
market.

Recent studies, such as those by Bargoni et al.
(2024) and Camilleri and Bresciani (2022), provide
comprehensive reviews that underscore these dis-
tinctions and highlight the diverse applications and
implications of crowdfunding across different eco-
nomic contexts.

Before venturing into the ever-evolving phe-
nomenon of digital crowdfunding platforms, it is
necessary to ground the discussion in the theoreti-
cal framework. The Financial Inclusion Theory rises
to the foreground as a foundation to highlight the
significance of such platforms in increasing entre-
preneurs’ access to capital on a global scale. This
study seeks to identify the nature and relevance of
the Financial Inclusion Theory to shed light on how
it informs the functioning and the social roles of the
digital crowdfunding system. Hoping that the three
themes all help convey the growers of financial ser-
vices, the purpose of technology for inclusion, and
the empowered part of marginalised groups, this
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section aims at showing that crowdfunding plat-
forms are not only the alternative sources and tools
to the conventional ways of financing, but they are
also the essential keys for the integrated economy.

In light of this, we interact with the roles that
said platforms provide to supplement the void cre-
ated by conventional economical systems by admit-
ting unrated clients into bringing their innovative
ideas into fruition. This leads to a discussion on the
complementary relationship between digital crowd-
funding platforms and financial inclusion that is fur-
ther emphasized on how such intertwine encourage
the economic engagement, supports the sustainable
development, and sows the seeds for entrepreneur-
ship across the world. Meanwhile, with the light on
the Financial Inclusion Theory, we navigate towards
the essence of how exactly digital crowdfunding
platforms are used to create a more inclusive finan-
cial environment.

Key Aspects of the Financial Inclusion Theory
as Applied to Crowdfunding:Key Aspects of the Fi-
nancial Inclusion Theory as Applied to Crowdfund-
ing:

Broadening Access to Financial Services: On-
line crowdfunding has been central to opening up
capital for people and businesses, especially those
who have been locked out by the conventional
lending institutions. This expansion is in line with
the Financial Inclusion Theory, the establishment
of which is based on the financial services for the
populace, including the undesirable group (Demir-
giic-Kunt et al., 2015). Leveraging Technology for
Inclusion: Similarly, advancing the theory and us-
ing technology to increase the access and quality of
financial services, the digital crowdfunding portray
this principle. They use Internet technologies to link
local entrepreneurs to a global pool of investors thus
promoting financial democracy (Lehner, 2013).

In the recent past, with the emergence of techno-
logical innovations, digital finance with a blend of
new models, strategies and the development frame-
work with inclusive financial innovation shows
great connotation for business firms to emphasize
innovative and competitive product market. Thus,
financial digitalization and business environment
development initiatives help improve the financial
performance of business enterprises. This study fur-
ther analyses the role of product market competi-
tiveness on firm performance through the mediating
role of digital financial innovation (Balsalobre, et.
al., 2024).

The research results deliver a useful empiri-
cal and theoretical contributions to digitalization
and product innovation. The findings support the
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antecedents of financial innovation and firm per-
formance. The results indicate that digitalized in-
novation positively influences firm performance
by offering innovative products and digitalization.
The outcomes contribute to the literature on digital
financial innovation, and the study recommends that
business organizations should pay special attention
to improving financial innovation and digitization in
business firms (Balsalobre,et al., 2024).

Supporting Economic Participation: The stress
given to the role of financial services in fostering
financial development that is more inclusive is what
defines the Financial Inclusion Theory. Crowdfund-
ing platforms actualize this by allowing people from
all the different socio-economic and geographic
classes to participate in the financing of entrepre-
neurial ventures hence driving economic develop-
ment and growth (Mollick, 2014). Empowering
Marginalized Groups: Through the importance of
financial services in the enactment of change for
the disadvantaged in the society, crowdfunding
platforms have ensured that female entrepreneurs,
ethnic minority-owned business, and startups from
developing regions give their contribution and are
visible; this supports the theory’s overall tenet of in-
clusiveness (Greenberg & Mollick, 2017).

Promoting Sustainable Development: Thus,
the Financial Inclusion Theory in intention offers a
sound economic development model. Crowdfunding
is in concordance with this goal because it directs
funds to projects that solve social, environmental,
and economic problems, hence SDG support (Calic
& Mosakowski, 2016).

Tan et al. (2024) examined the role of digital
management and smart technologies in sports edu-
cation, emphasizing the importance of green growth
and tourism in dynamic environments. Their re-
search underscores the potential of crowdfunding
to support sustainable and innovative projects in
various sectors, including sports and tourism(see
also Wang, et al,2024). The role of mega-infra-
structure development in enhancing tourism sus-
tainability and quality of life, especially in the con-
text of COVID-19 challenges, has been explored
(Mamirkulova,et al., 2024).

A study by Hoque (2024) posits the role of poli-
cymakers in creating a conducive environment that
fosters innovation through alternative financing.
However, this study is limited by the availability of
comprehensive data across different crowdfunding
platforms and regions. Hence the study suggests that
empirical research is imperative to generalize the
findings across various contexts, deepen our under-
standing of crowdfunding’s impact on innovation,
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and develop strategies to leverage the potential of
crowdfunding for innovation.

Methodology

Research Design

This research relies on the case comparison ap-
proach to analyse the effect of digital crowdfunding
on global entrepreneurship. The study focuses on
three significant cases: Crowdcube in France, The
Republic’s takeover of Seedrs and the Asia-Pacific
region trends. Such cases describe successful strate-
gies and issues that platforms face while embarking
on the mission of decentralising global entrepre-
neurship.

Population

The target population for this study is composed of

- Businesspeople that have launched crowdfund-
ing campaigns on Crowdcube, Republic, and other
Asia-Pacific companies.

- Targets of the crowdfunding campaign com-
prised of those backers (investors) who participated
in online funding programmes across different plat-
forms.

- These are the platform administrators, crowd-
funding consultants, as well as regulatory authori-
ties in this context.

Data Collection and Sampling

As mentioned earlier, this study mainly used
secondary sources of data collected from schol-
arly publications and databases, business reports,
and cases. Credibility and relevance to the research
problem were used to select the sources that would
be used in the research. Adding to this, because of
the limited number of articles that were included in
the primary search, the snowball method was used,
where the researcher started with a limited number
of articles and then moved to the list of references
in those articles in order to find more articles in that
field.

Table 1 — Summary of Results

Tools and Instruments

- The main working instrument in the metanaly-
sis for this review is a comparative table. The fol-
lowing table presents the main case selection crite-
ria and the differences between them in terms of fee
model, criteria for client selection, campaign offer-
ing, key investors, success conditions, and the legal
and cultural context.

- Data Extraction Tools: Employed to gather
secondary data from the crowdfunding platforms
including web scraping tools and APIs were acces-
sible.

Research Procedure

Collect Secondary Data: Data Collection from
Crowdfunding platforms; this must adhere to the
corporation’s ethical standards and terms and ser-
vices as provided by the different platforms.

Data Analysis

When working with the main data collected
from the crowdfunding platforms, the trend and ac-
tive analysis of the campaign’s success and the fea-
tures of the platforms are identified.

Justification

The use of the comparative case study method
is justified because it makes it possible to analyze
a number of prepositions concerning different
geographical environments for different types of
crowdfunding platforms. This methodology offers a
full understanding of the factors that affect crowd-
funding outcomes and the role of crowdfunding in
present day worldwide business volume by applying
two research methods: quantitative and qualitative
analysis. Many sources of data used to enhance the
stability of the conclusions.

Thus, within the framework of this study’s ap-
proach, the latter seeks to present a detailed and
complex analysis of how digital crowdfunding plat-
forms may advance the idea of the world’s entrepre-
neurship opportunities, while underlining possible
opportunities and challenges.

Attribute/ Crowdcube in France Republic and Seedrs Asia-Pacific Trends
Cases/Aspects
Region Europe (France) Global Asia-Pacific

Strategy Quick fundraising Market consolidation Digital innovation

Outcome €2.17 million raised in 21 minutes | Expanded reach and capabilities | Projected fast market growth
Efficient campaign execution, Strategic growth, enhanced Adapting regulatory landscapes,

Key Factors |. s 1. .

investor trust platform capabilities digital innovation
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Continuation of the table

Characteristics | - Investor Demographics: Global,
including institutional

Attribute/ Crowdcube in France Republic and Seedrs Asia-Pacific Trends
Cases/Aspects
- Fee: Percentage of funds raised - Fee: Percentage of funds raised |- Fee: Varied, depending on local
-Selection Criteria: High, focusing |- Selection Criteria: Stringent, practices
on quality quality-focused - Selection Criteria: Varied, some
Platform -Campaign Support: Extensive - Campaign Support: Extensive, favor innovation

enhanced post-acquisition

- Investor Demographics: Global, |variable
diverse - Investor Demographics: Primarily
regional

- Campaign Support: Highly

- Project Type: Technology and
innovation perform well

- Funding Goals: Realistic, well-
defined targets

- Marketing Strategies: Effective
social media and community
engagement

Success Rates

- Project Type: Broad, quality-
driven selection

- Funding Goals: Clearly defined,
achievable

- Marketing Strategies:
Professional, extensive support

- Project Type: Preference for
social/environmental impact

- Funding Goals: Adapted to local
market expectations

- Marketing Strategies: Varies
significantly by platform

- Well-defined frameworks

- Harmonized regulations post-
- Facilitates cross-border investment | acquisition

- Fragmented, varying by country
- Some countries still developing

crowdfunding

Regulator . .
g e Strong investor protection - Encourages cross-border frameworks
Environment . .
investments - Cross-border investment
- Enhanced investor protection challenges
- High risk tolerance - Diverse, global investor base - More risk-averse in some regions
Cultural . . . .
Context - Preference for equity - Mix of risk tolerance levels - Varied preferences for

crowdfunding models

Note — Compiled by authors, 2024

This table offers a brief description of the major
categories of crowdfunding platforms, success fac-
tors, legal requirements within the focal regions, and
cultural conventions that impact investors’ behav-
iour.

Results and discussion

1. Crowdcube in France: Also, this case explains
the best practice of equity crowdfunding when navi-
gating through a well-developed European market
while showcasing how, with a strong investor base
and engaging story, it is possible to fasten the pro-
ceeds’ raise quickly.

2. Republic and Seedrs: The take-over by Re-
public shows that collaborations and mergers in
the field of crowdfunding can increase the platform
functions improve the scope of market coverage and
create new products on the financial market.

3. Asia-Pacific Trends: The rapid development
of the Asia-Pacific region proves the role of digital
changes and public policy adjustments in develop-
ing countries. It signals the rise in interest in crowd-
ing as a model of financing brought by technological
enhancement and the expansion of an entrepreneur-
ial environment.
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Every case captures certain aspects of the global
crowdfunding environments and market and general
tendencies of digital finance, thus, presenting useful
information about the key forces behind the ongo-
ing disintermediation of access to capital around the
world.

Platform Characteristics

4. Crowdcube, Republic (post-Seedrs acquisi-
tion), and Asia-Pacific platforms differ significantly
in their operational models: Crowdcube, Republic
(post-Seedrs acquisition), and Asia-Pacific plat-
forms differ significantly in their operational mod-
els:

5. Fees: Crowdcube and Republic work on the
basis that they take a percentage on funds raised,
while the platforms of APAC could differ, based on
the current regional practices.

6. Selection Criteria: Crowdcube and Republic
have filters to screen funding projects to ensure the
quality of the projects listed are high. Frameworks
on the platforms in the Asia-Pacific continent might
be different since some countries may prefer such
technology and innovation projects.

7. Campaign Support: This way, Republic takes
advantage of the Seedrs acquisition to offer exhaus-
tive campaign support. The support is also fairly
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strong in Crowdcube, while the Asian-Pacific plat-
forms are not always as supportive.

8. Investor Demographics: Thus, Crowdcube
and Republic target international investors, includ-
ing institutional ones Asia-Pacific platforms will
likely be more regionally focused, with investor
demographics reflecting local economic and social
conditions.

What Works

Factors correlated with successful campaigns:

1. Technology / Innovation Project Success
Rates: Technology and innovation-driven projects
tend to perform best on Crowdcube and Republic. In
Asia-Pacific, there’s a strong preference for projects
making a social and environmental impact.

2. Measurable Goals: Funding goals should be
clear and achievable across all platforms. The better
campaigns are the ones that set feasible goals rela-
tive to their audience size and network.

3. Marketing Strategies: Successful use of social
media and community engagement are key success
factors. Republic’s campaigns benefit from profes-
sional marketing support, a practice that is quite in-
consistent across Asia-Pacific platforms.

Regulatory Environment

Registration regulations have a major impact on
platform operations:

1. Crowdcube and Republic: Investors can eas-
ily sign up and invest across borders, with estab-
lished regulations for crowdfunding in respective
geographies, ensuring investor security.

2. Asia-Pacific: The regulatory environment is
more fragmented, with some countries having clear-
er guidelines but many still working on establishing
frameworks. This affects platform operations and
their ability to attract international investments.

Cultural Context

Cultural preferences and risk tolerance play a
significant role:

1. Higher Risk Tolerance: Western platforms
like Crowdcube and Republic cater to investors with
a higher risk tolerance, focusing on equity crowd-
funding.

2. Asia-Pacific: Platforms may need to navigate
amore risk-averse investor base, impacting the types
of projects funded and the preferred crowdfunding
models (e.g., reward-based vs. equity-based).

Recommendations:

1. Policy Implications: Policymakers should
work towards harmonizing crowdfunding regula-
tions to facilitate cross-border investments and
enhance investor protection. Establishing clear
guidelines for crowdfunding operations in a glob-
ally seen tight regulatory environment can encour-

age innovation and entrepreneurship around the
world.

2. Best Practices for Entrepreneurs: Entrepre-
neurs should focus on clearly communicating their
value proposition, setting realistic funding goals,
and leveraging social media and community en-
gagement to boost campaign visibility and success.

Limitations and Future Research

This study is limited by the lack of specific plat-
form data and a detailed examination of regional
cultural impacts. Future research should explore in-
depth comparisons of platform operations, investor
behavior, and the long-term impact of crowdfunding
campaigns across different regions.

Conclusion

The comparative analysis demonstrates a vari-
ety of crowdfunding techniques and outcomes, il-
lustrating how platforms may be used creatively to
meet regional demands and regulatory conditions.
This study highlights the multidimensional nature
of crowdfunding platforms across different con-
texts, looking at Crowdcube in France, Republic’s
acquisition of Seedrs, and growth trends in Asia-
Pacific. Crowdcube and Republic, particularly after
the Seedrs acquisition, show how established plat-
forms in mature markets can leverage their strong
investor base and campaign support structures to fa-
cilitate rapid fundraising, particularly for innovative
projects with clear value propositions. Their success
underscores the importance of building trust with in-
vestors and fostering a supportive environment for
entrepreneurs. In contrast, the Asia-Pacific region
represents a vibrant emerging market. The signifi-
cant rise witnessed in this area demonstrates an in-
creasing demand for alternative financing methods
such as crowdsourcing, driven by factors like digital
innovation and a thriving entrepreneurial ecosys-
tem. However, platforms in this region face chal-
lenges due to fragmented regulatory frameworks
and the need to adapt to risk-averse investor bases.

Finally, this research underscores the impor-
tance of crowdfunding in democratizing access to
financing for global entrepreneurs. Crowdfunding
platforms provide valuable channels for entrepre-
neurs, particularly those with creative ideas or op-
erating in emerging markets, to secure funding by
bypassing traditional gatekeepers and establishing a
more inclusive financial landscape. To fully realize
this potential, it is critical to address regional issues.
The harmonization of crowdfunding regulations
across borders, along with ongoing platform innova-
tion to cater to diverse cultural contexts and investor
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preferences, will be key to maximizing crowdfund-
ing’s positive impact on global entrepreneurship.

Overall, the study emphasizes the importance
of regulatory settings and cultural contexts in de-
termining the effectiveness of crowdfunding plat-
forms. Crowdfunding platforms can thrive and at-
tract diverse investor bases in regions with clear and
supportive regulations, such as Europe and parts of
the United States. Conversely, in regions with frag-
mented or immature regulatory frameworks, plat-
forms may encounter significant obstacles to effec-
tively democratizing access to capital. The research
also highlights the significance of understanding
local cultural norms and investor preferences. For
example, platforms in Western countries often ca-
ter to investors with higher risk tolerance, focusing
on equity crowdfunding, while those in Asia-Pacific
may need to navigate more risk-averse investors and
favor different crowdfunding models.

This research provides a detailed analysis of
the current crowdfunding ecosystem and signifi-

cant trends for global entrepreneurs. However, it
acknowledges the limitations that come with re-
lying on secondary data sources, which restrict
the ability to delve into specific platform data or
conduct in-depth cultural studies. Future research
could involve primary data collection through sur-
veys, interviews, or case studies to gain a deeper
understanding of specific regional dynamics and
the long-term impact of crowdfunding campaigns
across areas.

In summary, this study contributes to a more nu-
anced understanding of the challenges and oppor-
tunities associated with global entrepreneurship in
the crowdfunding era. By examining crowdfunding
platforms in various regions with differing levels of
development and regulatory frameworks, this re-
search offers unique insights into optimizing crowd-
funding for global entrepreneurs. It emphasizes the
importance of digital platforms in democratizing ac-
cess to capital and supporting global innovation and
economic growth.
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