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THE ECONOMIC ESSENCE OF MANAGEMENT
OF THE TOURIST INDUSTRY

The transition of the economy to an innovative development path requires the state to pay special
attention to the search for and use of internal development reserves, based on the available scientific,
historical, cultural and natural potential.One of the ways is to improve the management of tourism and
create a competitive tourism product.Therefore, we believe that there was a need to clarify the content
of tourism management as an independent field of scientific knowledge. Tourism is a unique social and
economic phenomenon that encompasses life and activity of people all over the world as a sphere of
recreation and leisure, personal development, entrepreneurship, professional interests and employment,
and regional development.Tourism has become a lifestyle of modern society, a way of knowing the
world and a significant part of the world economy. The purpose of public management of tourism activi-
ties is that the state, recognizing tourism activity as one of the priority branches of the economy of the
state, promotes the development of tourism activities and creates favorable conditions for its function-
ing, determines and supports priority directions.The article deals with theoretical aspects of the concept
of «tourismw», topical issues of the development of tourism management systems at various levels, as well
as improving the efficiency of the tourist sector at the state level.

Key words: tourism, tourism industry, public management.
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TypucTik caraHbl 6acKapyAblH, 5KOHOMMKAAbIK MaHbI3bl

DKOHOMMKAHbIH MHHOBALMSABIK, AAMY YKOAbIHA KOLLY MEMAEKETTIH, KOA XXETIMAI FbIAbIMU, TapuXM,
MOAEHM >kaHe TabuFM SAEYET HEri3iHAE LK AaMy pe3epBTepiH i3AeCTipyre XoHe naiaaraHyrFa epexiue
Ha3ap ayaapyAbl TaAan eteai. OaapAblH 0ipi — TYpU3MAI 6ackapyabl KETIAAIPY >koHe 6acekere KabiAeTTi
TYPUCTIK 6HiM xacay. COHAbIKTaH 6i3 Typm3amAi 6ackapyAbliH Ma3MyHbIH TOYEACI3 FbIAbIMM BiAiM Carachl
peTiHAe TYCIHAIpY KaxkeT aen ecenTeimis. Typmam — GyA GYKiA oAemMAeri apamMAapAbiH ©Mipi MeH
KbI3METIHE, AEMaAbIC XXOHE AEMAAY CAaAACbIHA, XKEKE AAMYbIHA, KBCIMKEPAIKKE, KBCIOM MyAAEAEPTe XKoHe
JKYMbICKAQ OpHaAacyfa, COHAAM-aK, OHIPAIK AamyFa GarFbiTTaAFaH Giperei 9aAeyMeTTiK-3KOHOMMKAADIK,
KYObIAbIC. Typr3Mm 3amaHaym KOFaMHbIH, ©OMIp CaATbl, SAEMAI KOHE SAEMAIK S3KOHOMMUKAHbIH MaHbI3Abl
GOAIriH TaHbIM GIAYAiH TOCIAL. TypUCTIK KbIBMETTI MEMAEKETTIK OaCKapyAbIH MaK.CaTbl TYPUCTIK KbI3METTI
MEMAEKET 3KOHOMMKACbIHbIH, 6acbIM CaAaAapbiHbIH, Gipi PeTIHAE TaHW OTbIPbIMN, TYPUCTIK KbI3METTiH
AAMYbIHA bIKMAA €TETiH >X8HE OHbIH >KYMbIC iCTeyi YILUiH KOAaMAbI >Kafaal xacay, 6acbiM GarbITTapAbl
ANKbIHAQY >KOHE KOAAQY GOAbIN TabblAaAbl. ByA MakaAaaa «Typu3m» Ty XKbIPbIMAAMACbIHbIH, TEOPUSIAIK,
acrnekTiAepi, SPTYPAI AeHrenAeri Typr3amai 6ackapy XKyMeciH AaMbITYAbIH ©3€KTi MOCEAEAEpPi, COHAAN-
aK, MEMAEKETTIK AEHrenAe TYpU3M CEKTOPbIHbIH TUIMAIAITIH apTTbIpy MOCEAeAepi TAAKbIAQHADI.

Ty#iH ce3aep: Typr3m, TYPU3M CaAacChl, MEMAEKETTIK 6ackapy.
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DKOHOMMYECKas CYLLIHOCTb YNPABA€HUSI TYPUCTUYECKON OTPACAbIO

[MepexoA 3KOHOMMKM K WMHHOBALMOHHOMY MyTW pasBuTMs TpebyeT OT rocyAapcrtsa 0coboro
BHMMAHMS K MOMUCKY M MCMOAb30BAaHMIO PE3epPBOB BHYTPEHHEro PasBUTMS Ha OCHOBE MMEIOLLLerocs
Hay4HOro, MCTOPUYECKOr0, KYABTYPHOTO M NMPUPOAHOro noteHumasa. OAMH 13 CnocoboB — yAYULIUTh
yrpaBAeHUE TYpM3MOM M CO3AATb KOHKYPEHTOCMOCOGHbIA TYPUCTUUECKMI MPOAYKT. [103TOMY Mbl
CcyMTaeM, YTO HEOOXOAMMO YTOUHUTb COAEpXKaHWE YMPaBAEHMS TYpU3MOM KaK CaMOCTOSITEAbHYIO
06AaCTb HayYHbIX 3HAHWIA.

Typu3m — 3TO YHWMKaAbHbIA COLMAAbHO-2KOHOMMYECKNI (DEHOMEH, KOTOPbIA OXBaTblBAET XXM3Hb
M AESTEABHOCTb AIOAEN BO BCEM MMpe, Kak cdepy OTAbIXa M AOCYra, AMUYHOCTHOIO pPas3BUTUS,
NPeANPUHUMATEABCTBA, MPOMECCUOHAAbHBIX MHTEPECOB WM 3aHITOCTM, a TaKXKe PervMoHaAbHOro
pasButusi. Typuam cTan 06pasoM >KM3HM COBPEMEHHOro oOLLecTBa, Crnoco60OM MO3HAHUS Mupa U
3HAUMTEAbHOM YAaCTU MMPOBOM SKOHOMMKM.

LleAblo rocyAQpCTBEHHOrO YNpaBAE€HMS TYPUCTCKOM AESTEABHOCTbIO SIBASIETCS TO, YTO FOCYAQPCTBO,
NpM3HaBag TYPUCTUYECKYIO AEITEAbHOCTb KaK OAHY W3 MNPUOPUTETHbIX OTPACAEN 3KOHOMMKM
rocyAapcCTBa, CroCOGCTBYET PasBUTMIO TYPUCTUUECKOWN AEATEABHOCTM M CO3AAET BGAAromnpusiTHbIE
YCAOBUS AASI ee (PYHKLIMOHMPOBAHMS, OMpeAeAseT U MOAAEPKMBAET MPUOPUTETHbIE HAMPaBAEHMUS.
B cratbe paccmatpuBaloTCs TeopeTMyvecKme acnekTbl KOHLEMUMKW «TYpU3M», aKTyaAbHble BOMPOCHI
pPasBUTUS CUCTEM YMPaBAEHMS TYPMU3MOM Ha PasHbIX YPOBHSX, a TakKe nosbilleHre 3h(eKTUBHOCTH
TYPUCTUYECKOrO CEKTOPa Ha rOCyAapCTBEHHOM YPOBHE.

KAtoueBble cAOBa: Typu3m, MHAYCTPUS Typu3Ma, 06LLEeCTBEHHOE YyrpaBAeHUe.

Introduction

The tourist sphere is the most dynamically
developing, because it is one of the most profitable
businesses in the world, the efficiency of which is
comparable to investment in the oil and gas industry.
Revenues from the tourism sector are the main
source of income in the budget for a third of the
world’s countries, while in eighty countries, tourism
revenues are included in the top five budget items.

The development of tourism, like no other branch
of the economy, stimulates the creation of jobs and
the development of small business, redistributes
resources between countries, has a stimulating
effect on such sectors of the economy as transport,
communications, services, trade, construction, and
production of consumer goods.

Tourism is one of the factors influencing the
development of other areas of social production,
since the satisfaction of leisure needs, which is an
important goal of tourism, is realized not only by
tourist enterprises, but also by enterprises of other
branches of social production.

Tourism has great potential in terms of
employment, having from this point of view
a significant contribution to attracting surplus
labor from other sectors and thus facilitating
unemployment, especially in disadvantaged

segments with relatively low chances of entering
the labor market: young people, women, people
with secondary / low education and training.But at
the same time, employment in the tourism sector is
characterized by a number of concerns about the
specifics of tourism activities: high seasonality,
low skill level, which does not provide ample
opportunities in a career, atypical work schedule,
especially in hotels and restaurants, relatively low
income level. (Mara Ursache, 2015).

Tourism is an industry that enjoys optimistic
forecasts for the future; its importance is becoming
increasingly significant at the global, regional,
national and local levels (Enea, 2009).

Material and Methods

In the scientific literature, there are also different
approaches to the definition of the concept of
«tourism».For example, a number of researchers
under tourism understand all types of population
movements that are not related to the change of
place of residence and work. P. Bernecker considers
tourism as «a set of relationships and services
related to the temporary and voluntary change of
the traveler’s residence for non-commercial or
non-professional reasons» (Bernecker, 1997). This
approach defines tourism as a temporary migration.
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This allows us to give an expanded interpretation of
the concept of «tourismy.

Tourism is understood as one of the forms of
migration of the population, characterized by its
temporary movement from one region of the country
to another, if it is not associated with a variable place
of residence and work, in other words, a voluntary
journey for rest, treatment, participation in scientific,
business and cultural meetings (Azar, 1995)

Other authors interpret tourism as a trip (hiking),
which is not related to the change of permanent
residence, and as a sphere of services to meet the
needs of tourists (Kvartalnov, 1998).

Tourism is the world’s largest industry and
contributes greatly to the economies of most
developed and developing countries, as it is used as
an ubiquitous means for economic development and
diversification and is an integral part of economic
development policies at the local, regional and
national levels. (Sharpley, Richard and Telfer&
David J. 2002).

In 1993, the UN Statistical Commission
adopted a definition approved by the World
Tourism Organization (WTO) and widely used
in international practice.According to it, tourism
covers the activities of persons who travel and stay
in places outside their usual environment for a period
not exceeding one year in a row, for rest, business
and other purposes (Vasiliev, 2001).

Modern economic science considers tourism as
a system object of study, which allows, on the one
hand, revealing its structure with a variety of internal
connections, and on the other — to determine the
nature of interaction with the external environment.

In accordance with the definition developed by
the International Association of Scientific Experts
in the field of tourism, tourism as a socio-economic
system is a set of relationships, links and phenomena
that arise during the movement, stay of people in
places other than their permanent place of residence,
and not related to their work activity (Vasiliev,
2001).

In order to disclose the socio-economic content
of tourism, it is necessary to identify different groups
of actors that interact in tourism (Kharitonov, 2002):

— Tourists — people who experience different
mental and physical needs, the nature of which
determines the directions and types of participation
of these people in tourism activities.

— The receiving side is the local population,
who perceives tourism primarily as a factor of
employment of the population. For this group, the
important is the result of interaction with tourists,
including foreign ones.
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— Organizations that provide tourists with goods
and services — entrepreneurs who see in tourism the
opportunity to profit through the provision of goods
and services, taking into account the demand in the
tourist market.

Tourism is a sphere of business. To it directly
involved airlines, car rental companies, railways,
buses, hotels and restaurants. To the related types of
business can also be attributed financial structures
that finance the development of the service sector,
etc.

Tourism also includes a living experience or
service consumed by people, so there are also
frequent goals related to protecting tourists and
guaranteeing a good result of their experience.
These are common goals:

1) More effectively protect the consumer — the
tour operator;

2) To improve the regulation of the business
sector by adopting regulations governing various
subsectors or products: accommodation, travel
agencies, active tourism, etc.;

3) To promote actions that improve the quality
of the tourist product and customer service, usually
organize activities for employees (Velasco, 2016).

Tourism includes a wide range of directions and
products, and implies the interest of various parties
from the public and private sectors with highly
decentralized areas of competence at the local and
regional levels.Tourism is a strategic economic
activity, and its importance is likely to increase in the
next few years.Tourism has great potential in terms
of contributing to the achievement of several key
objectives of the European Union, such as lasting
development, economic growth and development
of human resources, economic and social cohesion.
The strategic approach of the process is to create
conditions and provide a basis for long-term tourism,
high quality and competitiveness. The strategy for
achieving this goal is based on a number of issues,
the most important being to follow a knowledge-
based approach, to know how to better use existing
information, to obtain and develop know-how, and
to innovate by developing new processes (Mihail
Aurel 2016) .

Leiper N. formulated the definition of tourism
as a system that consists of elements: geographical
elements, tourists, tourism industry. Geographical
elements are divided into regions that generate
tourists, a transit region, and a tourism destination
region.

Tourism destination is the decisive element of
the tourism system. It can be described as a center
(territory) with all sorts of amenities, facilities and
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services to meet all kinds of tourist needs.That is, the
tourism destination includes the most important and
decisive elements of tourism, which are necessary
for tourists. The region of tourism destination is
one of the most important in the tourism system,
as the tourism destinations and their image attract
tourists, they motivate the visit, thus, activate the
entire tourism system. The word «destination» in
English means «destination». When systematizing
approaches to the definition, Leiper distinguishes
the types of definitions: the scholastic, economic
and technical (Leiper, 1979).

P. Murphy defined tourism as a set of travels
of non-residents (tourists, including tourists) to the
destination until the place of residence becomes
their permanent residence (Murphy, 1985).

A different approach to the characteristics of
tourism is, for example, Mathieson A. and Wall D.
In their view, «These are multifaceted phenomena
that include temporary travel and stay of people in
a tourist destination outside their permanent places
of residence and work, activities carried out while
in the place destination, as well as a set of services
created to meet the needs of travelers. Tourism

contains dynamic, statistical and successive
elements «(Mathieson, 1982).
Tourism is an element that encourages

communication, the exchange of ideas, information,
stimulates the cultural horizon, and strengthens the
influence on intellectual education.Therefore, one of
the most important functions of tourism is to ensure
that its role is encouraging in order to promote the
restoration of the working capacity of the population
both in the form of recreation and in the form of
medical procedures. At the same time, tourism is
a means of education, which increases the level
of education, culture and civilization of people.
Therefore, tourism contributes not only to material
satisfaction of needs, but also to spiritual satisfaction
of people’s needs (Anda Nicoleta Onetiu, 2013).

Thus, tourism is an important component of
the economy of many countries, which provides
employment for local people, loading hotels,
restaurants, entertainment events, foreign currency,
etc. Tourism is based on the exploitation of local
tourist resources, bringing the given area or state
income (Law of the Republic of Kazakhstan «About
tourist activities in the Republic of Kazakhstan,
2001»).

Tourism as an economic activity creates
numerous direct and indirect effects of the multiplier
(Goeldner, 2011). However, tourism in addition to
economic activity is a cultural, economic and social
phenomenon that involves interaction between

people, requiring a variety of services and amenities
(Lickorish, Jefferson, Bodlender and Jenkins, 1991),
identified in tourist destinations.

In this sense, the phenomenon of tourism is
connected with the dynamics of interaction between
tourists, residents, physical environments — natural
and ecological — and the culture of the inhabitants,
infrastructure and  superstructure, attractions,
technologies and management — to involve planning
of demand for the tourism sector and promotion of
public and private components sectors at different
levels of their activities — national, regional and
local — through coordination, cooperation and
cooperation.

The phenomenon of tourism is also a political
and economic force (Elliot, 1997), which owns the
territory and establishes the dynamics of production
and consumption (Fratucci, 2008), which create
positive environmental, cultural, economic and
social consequences. (Goeldner and Brent, 2011,
Elliot, 1997; Inskeep, 1991). It also motivates
the conflicts of interest that the government as a
whole should govern (Velasco Gonzalez, 2013),
which requires the effective work of this activity
with regard to the use of public resources in the
implementation of tourism policy.

Results and discussion

Management in the tourism industry is a system
of activities, the elements of which are various
types of activities carried out by managing entities
(organizing the provision of services, producing
their components, acquiring it, which are distributed
among various entities: authorities, management
of tourist firms and associations, consumers)
(Krivosheeva , 2011).

As subsystems of management in tourism, it is
possible to allocate:

1) External management, which is represented
by state regulation and regulation of the industry;

2) Internal professional management and self-
management at the level of the industry and tourist
enterprises.

At the level of the public managementof the
tourism industry — external management — the
governing bodies are the bodies of state power and
local self-government that regulate the industry
in a regulated manner, the governed subjects are
the executive bodies of state power and local self-
government responsible for implementing the
adopted normative acts, as well as representatives of
the tourist business and tourists, whose activities are
regulated by federal, regional and local regulations.
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Atthe level of internal professional management,
the managing entities are the heads of the companies
of the tourist sector — tour operators, travel agents,
insurance companies, consulates and visa centers,
airlines, hotel sector, as well as heads of industry
associations / unions that make management
decisions that shape the tourism industry and
participate in the regulation of relations with each
other and the external environment in the process
of creating and implementing a tourist product
(Kharitonova, 2006).

At present, there is no system for developing
managerial decisions that is the same for all
subjects of tourist activity; in real practice, one can
find both a centralized and partially decentralized
and decentralized decision-making system. At
the sectoral level, a partially decentralized model
dominates, which does not always allow the prompt
decision-making of certain management decisions,
which in turn leads to spontancous acceptance of
them (Thagapsov, 2014).

The centralized management system is the state
regulation of all directions of activity of the subjects
of management operating within the framework
of the tourist industry. This management system
can be designated as «administrative», since it is
characterized by recognition of the tourism sector as
one of the priority sectors of the national economy,
and on this basis the inclusion of management tasks
at the level of central executive authorities in the
competence of any diversified ministry.It is typical
for it that the vertical «chain» of responsibility
for the implementation of measures provided
for by federal and regional tourism development
programs is built up, administrative levers of
macroeconomic regulation prevail: laws, federal
and regional programs, licensing, certification,
and other mechanisms for legal regulation of
tourism business.An important role is given
to such economic instruments of regulation as
preferential taxation, government loans, and so on.
A centralized version of the tourism management
system is common in a number of countries with
high tourist traffic — Turkey, Egypt, Tunisia, and
China. It is quite effective, but its operation requires
large financial investments, both from the state and
private companies (Evdokimov, 2005).

The functioning of the partially decentralized
management system provides for the presence not
only of the regulatory role of the state, but also
of a strong ministry, that controls the activities of
the industry based on the principles of partnership
between the state and the tourist market. This type
of system can be designated as «partner», since
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it involves recognition of the tourism sector as a
significant sector of the national economy, provides
substantial state support for high growth rates of the
national tourism production.

Essential features of the partially decentralized
management system are the following: 1) public
authorities that perform regulatory and control
functions actively interact with local government
and commercial tourist organizations; 2) a clear
division of the bodies of state tour-administration
into two components.One deals with global issues
of public administration: the creation of a regulatory
and legal framework for the industry, the processing
of statistical information, the coordination of actors
in the regions, and cooperation at the interstate
level. The second component is marketing; in this
case, the competence of the authorities is all that is
necessary to create an image of the country abroad
participation in exhibitions, management of tourist
missions abroad. In addition, these structures
receive the bulk of the funding.To implement the
partnership model, certain conditions are required:
large financial investments in the tourism industry,
investment in tourist infrastructure. The main
purpose of such interaction is to reduce the role of
the central executive in economic processes and
public spending by attracting financial resources
(investments) from private business.In addition
to tourism, administrations and national tourist
organizations, as a rule, including representative
offices abroad, numerous industry associations
significantly influence the regulatory processes
of tourism business. The partner model, which is
costly, but effective, has been realized for decades in
such countries as Spain, Italy, France (Saak, 2007).

The decentralized management system includes
the management of tourist organizations and
regulatory activities of the state, is characterized
by relative autonomy of the subjects of tourist
activity. All issues are resolved on the ground based
on the principles of market «self-organization»;
there is no central state administration. Such a
system of self-regulation has been implemented in
the US since 1997, but then the principles of state
regulation of the tourism sector have been revised.
This is reflected in the recognition that tourism is
an important component of the national economy,
and it can develop successfully only with substantial
support from the state.

Analysis of management practices in world
tourism confirms the thesis that no country is able
to ensure the successful development of tourism
without active and ongoing cooperation between
the developers of legal acts and the practices of
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the tourist business. Preparation of normative acts
on the development and regulation of tourism
activities, carried out without prior scientific and
practical-management analysis, cannot be optimal
(Krivosheeva, 2011).

Public management of the development of the
tourist sector of the economy should be implemented
based on a single organizational and economic
mechanism. This mechanism is an interrelated set
of principles and functions of regulation, methods
and organizational forms of their implementation
that contribute to the goal of making the most
of the country’s tourist resources, provided that
the cultural, historical and natural-ecological
environment is preserved.

Regulation of tourism development is a multi-
level system, which includes:

— Coordination and promotion of tourism on a
global scale, which is carried out through the World
Tourism Organization with the participation of
international financial organizations;

— Coherence of tourism policy at the
interstate level, which is achieved through
regional tourist organizations and special bodies of
intergovernmental associations (for example, the
European Community);

— Coherence of tourism policy at the national and
regional levels, which is carried out through specially
established state bodies and public associations of
tourism organizations (Taigibova, 2012).

At present, further development of tourism
in the RK requires the development of the main
instruments of the state tourist policy of the Republic
of Kazakhstan, the improvement of investment,
financial, and institutional arrangements.

Among the investment mechanisms can be
identified the formation and development of tourist
complexes, clusters and centers; projects for the
construction of tourist display facilities, tourist
infrastructure, etc. To help attract investment, it
is recommended to create a register of investment
proposals in the field of tourism.

Investment mechanisms are closely related
to financial mechanisms aimed at developing the
following tools:

— usingthe possibility of co-financing budgetary
funds and investor funds (for example, allocating
budget funds to the providing infrastructure, investor
funds — to tourist and recreational facilities);

— subsidizing part of the interest rate on loans
from commercial banks to support the subjects of
tourism,;

— granting grants for the development of certain
types of tourism (Toreev, 2010).

In order to increase the importance and priority
of tourism in the national economy, it is necessary
at the level of cities and districts of regional
subordination to create separate structural units with
coordinating functions of influence on territorial
organizations and business partnerships with new
key competencies.

Options for improving this organizational
mechanism can be the optimization of functions
of existing industry regulators or the creation of
new organizational structures aimed at innovative
transformations.

In addition, it is necessary to improve
interdepartmental and intersectoral cooperation
on the principles of public-private partnership,
represented by horizontal (between state and
non-state institutions) and vertical (between state
structures of different levels) interrelations (Weaver,
2010).

Conclusion

The government is the main protagonist in the
political process of tourism development (Bram-
well, 2011). He cannot afford to ignore the industry
because of its enormous economic, social and po-
litical importance (Richter, 1983). Tourism policy
should be conceived to consider the positive and
negative consequences of this phenomenon, ex-
trapolating strictly economic bias. Inthissense,
tourismpolicyisunderstoodas:

— aset of actions that encourage public partici-
pants — in times of cooperation with non-state ac-
tors — to achieve a variety of goals related to various
phenomena and attitudes that involve the process of
attracting, persistent or accidental residence of citi-
zens in a certain territory (Velasco Gonzalez, 2013);

— a set of rules, norms, guidelines, goals and
strategies for development and promotion that pro-
vides the framework within which decisions taken
collectively and individually affect activities in the
long run, development and day-to-day activities that
are limited to a certain tourism destination (Goeld-
ner, 2011 );

— public policy is the process and product — the
decision-making process and the product of this pro-
cess. It is now recognized that politics should serve
not only the government, but also public interest in
tourism. (Edgell, 2008).

Increasing the efficiencyfunctioning of the
tourism sector depends on the decision at the state
level of the following main tasks:

— development of a statistical database on
tourism markets that promotes tourism planning;
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— creating systems and determining the order
of tourism planning;

— partnership between host governments and
the private tourism sector in strengthening tourism
links;

— cooperation between countries on a regional
basis in the areas of: marketing, training standards,
etc.;

— obtaining the necessary funds in the capital
market for investment in infrastructure, equipment
and facilities;

— creation of all necessary conditions for the
use of economic benefits of tourism by the local
population;

— creation of a specialized system for training
professional personnel for the tourism sector;

— development of a wide range of tourism
products and services that meet the needs and desires
of all segments and niches of the consumer market,
marketing activities, etc.

These tasks should be directed to the future. Their
decision will depend on the amount of investment in
the tourism sector. The solution of these tasks will

increase the efficiency of the tourism sector at all
levels, maximize benefits and ensure a high level of
tourist satisfaction, promoting mutual understanding
and mutual respect between the peoples of the world
and their cultures.

Thus, the publicmanagement forthe development
of the tourism sector of the economy should be
implemented based on a single organizational and
economic mechanism. In the conditions of the
Republic of Kazakhstan, the general provisions for
the formation and implementation of state tourism
policy require regional adaptation. In this regard,
the public management for the development of
the tourism sector should be two-tier: national and
local. The proposed system of state regulation of the
development of the tourism sector, as well as a model
of state support for the tourism sector, can effectively
implement the state tourism policy at the regional
level. This will be facilitated by the integrated
development of the main instruments of the state
tourist policy of the Republic of Kazakhstan, as well
as the improvement of its investment, financial and
institutional arrangements.
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