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In the context of globalization, increasing international competition,
the competitiveness of the global economic crisis is becoming a major fac-
tor in ensuring the effective functioning and sustainable development of
economic entities. The article discusses the concept of competitiveness as
an economic category. «Competitiveness of the organization» The analy-
sis of the definition. Also identified the main characteristics of the inher-
ent competitiveness of the organization. Competitiveness is viewed as a
multi-level category. Disadvantages of existing definitions of the concept
of competitiveness, and based on their formulated a new definition.

The article discusses some aspects of the company’s competitive re-
search, which arise from the ambiguous interpretation of its conceptual
apparatus and methods of assessment.

Key words: competitiveness of the goods, competitiveness of the or-
ganization, evaluation of the competitiveness of the organization.

XaAblKapaAblK, 68CeKeAeCTiKTiH, KahaHAaHy, 8AEMAK SKOHOMMKAADIK,
AAFAQPbIC XKaFAaMbIHAA SKOHOMMKAABIK, CyObEKTIAEPAIH TYPaKTbl AaMybl
MEeH KbI3METIHIH TUIMAIAINIH KamTamacbl3 eTyAiH ¢akTopbl peTiHAe
Gacekere KabIAETTIAIKTIH peAi apTyaa. Makaraaa 6acekere KabiAeTTiAIK
TYCIHIr 3KOHOMMKaAbIK, KaTeropus peTiHAe KapacTblpbiAFaH. OTaHABIK,
>KOHE LLIeTeA aBTOPAAPbIHbIH, «YMbIMHbIH 68ceke KabiAeTTiAiri» TyciHiriHe
GepreH aHblkTamaAapbiHa TaApay >KyprisiareH. CoHbIMeH Karap,
YMbIMHbIH, 68ceke KabiAeTTIAIriHe ToH Heri3ri cMnarTamasap aHbIKTaAbIIM
kepcetiareH. baceke KabiAeTTIAIK KOMAEHIenAi KaTteropusi peTiHAe
KapacTbIpbIAFaH. TaApayAblH Heri3iHAE€ aHbIKTaMaAapAbIH, KeMLUiAIKTepi
TaAAQHbIM, OAAPAbIH HEri3iHAE aHbiKTama GepiAreH.

Makanapa CoOHbIMEH KaTap, YMbIMHbIH 6Gacekere KabiAeTTiAIK
TYCiHiriHe 6ipblHFanM aHbIKTamaHbiH 60AMay CaAAapbiHaH Ke3AeceTiH
KEAEHCI3AIKTEp >Ka3bIAFaH.

Tyuin cespep: Goacekere KabiAeTTIAIK, yMbIMHbIH 6acekere KabireT-
TiAITi, yMbIMHbIH, 6acekere KabiAeTTiAiriH Garasay.

B ycAoBUSIX TAOGaAM3ALMM, YCUAEHNS MEXKAYHAPOAHOM KOHKYPEHLLK,
MMPOBOIO 3KOHOMMYECKOrO KpM3MCa KOHKYPEHTOCMOCOOHOCTh CTaHO-
BMTCS BayKHeMWMM hakTopom obecredeHns a(pdekTMBHOCTM DyHKLMO-
HUPOBAHMS M YCTOMUYMBOrO Pa3BUTUA IKOHOMUYECKMX CYyObeKTOB.
B crathe paccmatpmBaeTcs MOHATME KOHKYPEHTOCMOCOOHOCTM  Kak
3KOHOMMYeckor kateropuun. CaeAaH aHAAM3  OMpPEAEAeHUId  TMOHS-
TS «KOHKYPEHTOCMOCOOHOCTM  OpraHmM3aumm»,  OTYECTBEHHbIX U
3apy0exKHbIX aBTOPOB. Tak>Ke BbISIBAEHbI OCHOBHbIE XapaKTEPUCTMKM,
NPUCYLLME  KOHKYPEHTOCMOCOOHOCTM opraHusaumn. KOHKYypeHToCno-
COOHOCTb PACCMaTPMBAETCS Kak MHOrOypoBHeBasi Kateropms. Bbisis-
A€Hbl HEAOCTATKM CYLLECTBYIOLLMX OMNpPeAeAeHUn MOHATUS KOHKYPEHTO-
CMOCOBHOCTH, U C YUETOM MX CPOPMYAMPOBAHO HOBOE OMpPEAEAEHNE.

Takke B cTaTbe PACCMOTPEHbl HEKOTOpPble acnekTbl MCCAeAOBaHMUS
KOHKYPEHTOCMOCOBHOCTM OpraHu3aLmmn, KOTOpble BO3HMKAOT B CBSI3W
C HEOAHO3HaAUHOM TPAKTOBKOWM ee MOHSATMMHOrOo arrnapara M MeTOAOB
OLLEHKM.

KAtoueBble CAOBa: KOHKYPEHTOCNOCOOHOCTL TOBApa, KOHKYPEHTOCMO-
COBHOCTb OpraHM3aLym, oLeHKa KOHKYPEHTOCTIOCOOHOCTM OpraHM3aLmn.
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Introduction

Competitiveness in the contemporary economy is a major factor
in the economic success of the enterprise, which depends on the
quality of management and competitiveness of products (services).
Only if there is sufficient competitive organization can stably exist
and function in a competitive environment and generate income.
Activities to enhance and ensure the competitiveness of enterprises
in the conditions of market relations should be the highest priority
among all the others.

Awareness of the presence and importance of the problem
of formation of competitiveness at all levels of the economy
is reflected in the annual addresses of the President Nursultan
Nazarbayev to the people of Kazakhstan, which was indicated in
the «Strategy» Kazakhstan-2050». The main directions set out in
these policy documents put forward serious challenges to improve
the competitiveness of organizations. Improvement of the national
economy, improve its competitiveness through the active use of
innovative approaches and high-tech industries identify ways
consistent implementation strategies that take into account the
qualitative and quantitative changes in the economy, companies are
targeting the high level of economic development.

In these circumstances, it is important to properly assess the
situation to create a market in order to offer effective ways of
increasing competitiveness, which would be responsible, on the one
hand, the current market situation in the country and the tendencies
of its development, and on the other — the particular features of the
production. To ensure and maintain the competitiveness of domestic
producers are invited to conduct a comprehensive scientific analysis
of problems related to the development of competition.

Experimental part

Questions «Competitiveness» presented in the works of
such researchers as Porter M., Fatkhutdinov R.A., Eleneva U.Y.,
Kurmangaliyeva A., Dzhusibalieva A K., Sabden O., Kaygorodtsev
A.A. and others.
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Results and discussion

Competition — it is an effective and affordable
method of economic control, as is the minimum cost
to society. Such control motivates the manufacturer
to reduce costs and prices, to increase the volume of
sales, to compete for orders and customer, improve
product quality.

Often, the economic crisis leads to activation of
managers of organizations to find effective and crisis
management solutions. Current trends and increase
the risks for the company in making ineffective
or erroneous management decisions. In this case,
for making the correct management decisions and
minimize risks need to measure competitiveness.
Enterprise Risk reduction is laid at the stage of
measuring the competitiveness and development of
ways to improve it.

In a highly competitive competition among
organizations is a key component, along with
efficiency and the problem of achieving competitive
advantages, ie ensuring competitiveness —a major in
management, economic and business life. Adapting
domestic business in a competitive environment
determines the search for new models of governance
and the development of ways to improve the
competitiveness, improving the use of tools to
improve competitiveness at the micro level.

Many professionals working on tasks gain control
operations, improve organizational effectiveness
and attractiveness of the product, work finally to
improve the competitiveness of their firms. With
the intensification of the struggle for the consumer
enhanced the intensity of competition. Competition
stimulates the search for new ways of development,
improve the efficiency and quality of work, activates
creative approach to business. However, modern
economic science does not provide a single common
interpretation of the content of «competitive»
category, a clear definition of this concept can not
be found either in domestic or foreign literature.

Based on the analysis of the definitions of
‘competitiveness’ concepts, signs have been
identified, revealing the essence of this category:

1. Competitiveness is manifested there in the
marketplace.

2. The concept of «competitiveness» multiva-
riate, while delivering universal property and
extends to the object (goods and services), and
on the subject (the organization, the industry, the
country as a whole) of market relations.

In this study, a special interest is the definition
of the nature and content of the concept of
«competitiveness of the organization.» Table 1
shows some definitions of the term «competitiveness
of the organization».

Table 1 — Some definitions of the term «competitiveness of the organization»

Author Definition

Porter M. The ability to more successfully than its competitors operate chain of values of the organization

Fatkhutdinov R.A. Condition (static) or ability (dynamics) of the subject with his the object to be a leader, to compete with their
competitors in a particular market at a specific time to achieve the same goals

Eleneva U.Y. The totality of features and characteristics of marketing, production and technology, financial, economic
and organizational business processes to ensure the effectiveness of functioning of the enterprise in the
goods markets with various changes of external and internal environment

Kurmangaliyeva A., | The ability of manufacturers and sellers of products to compete with their rivals, supplying the same markets

Kaygorodtsev A.A. | similar goods or seeking to enter the market

Dzhusibalieva A.K. | This, above all, the results of its production and financial activities, reflecting the possibility of an effective
economic activity and its practical implementation in the lucrative competitive market conditions by using
all available resources of the enterprise

Sabden O. It characterizes the opportunities and dynamics of producer to adapt to the changing conditions of
competition in the market

It should be understood that the competitiveness
of the organization It is more complex and
generalizing the concept than the concept of
«competitiveness of the goods.»

80

The competitiveness of the organization — is an
integral numerical characteristic by which estimated
now reached the final results of its operations for
a certain period and, a system of elements, each of
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which is designed to reflect number (for example,
point) evaluating certain type potential. The
competitiveness of the organization is provided by
the acquired them all sorts of competitive advantages,
namely: economic, financial, investment, human,
image, etc.

In addition, it is possible to allocate the
basic properties of the «competitiveness of the
organization»: measurability, dynamism; relativity;
systematic and comprehensive (table 2).

Modern conditions of economic activity in
Kazakhstan characterized form a strengthening of

Table 2 — Main features of organization competitiveness

competition and a change in its form, so that the
business leaders are constantly searching for new,
adequate conditions of competition, enterprise
management tools and levers to improve their
competitiveness.

The company’s success in the competition in the
domestic and international markets is determined
by the main factors of competitiveness — the key
competences,anddynamiccapabilitiesofthecompany,
which combine resources, processes, knowledge,
skills, business culture and other characteristics that
affect the company’s competitiveness

Property Characteristic
. The competitiveness of the organization can be measured by an integrated index and its evaluation can not be
measurability . .
reduced to the determination of only one index.
dvnamism The competitiveness of the organization is a dynamic category. Her change in time due to both external and
Y internal factors, many of which can be seen as controlled parameters.
The competitiveness of the organization as a characteristic of the final assessment the results of the company
relativity in the market is an indicator relative, where the basis for the comparison are the corresponding figures,
used to assess the competitiveness of enterprises — competitors.
systematic The competitiveness of the organization reflects the efficiency of the entire economic potential of the enterprise.
The competitiveness of enterprises is a comprehensive description of the company, reflecting its potential and
comprehensive | real opportunities to ensure their competitive advantage in the market in a constantly changing internal and
external environment

Thus, under the competitiveness of enterprises
will realize an economic category, which
characterizes the company’s ability to produce
and sell competitive products with better than
competitors, using its potential. It is particularly
important the company’s ability to promptly and
adequately respond to all Changes as the external
environment and internal changes.

In addition, the conceptual ambiguity
is manifested in the use of related but often
contrasted categories: the competitiveness of
the company and its effectiveness, as well as the
company’s competitiveness and its sustainability.
So, A.L. Karpov justifies the need to address
competitiveness companies as the sum of two
characteristics: the relative attractiveness firm
expresses its effectiveness and stability — the
ability to resist external from competitors and
market generally. Otherwise, the company could
not be considered a competitive.
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Conclusion

In conclusion the problems faced by companies
in determining their competitiveness.

— The concept of competitiveness of the enter-
prise — a complex concept, encompassing its differ-
ent components. At the same time, many authors
equate this concept with the concept of competitive-
ness of the goods, which is a necessary condition,
but not sufficient, as it takes more used to read a
number of private competitive components.

— It is now possible to assess the competitive-
ness of the company Only at the moment, but more
or less difficult to reliably predict the future com-
petitiveness of the enterprise, and develop a strategy
to achieve it.

— Offered by different authors indicators that
should be included in assessment of the competitive-
ness of enterprises is different, and there is no consen-
sus on the definition of their content and importance.
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Besides the problem of the translation of qualitative
indicators into quantitative solved ambiguously.

In different periods of life of the enterprise to
the fore the various factors of competitiveness, and
now — this is the company’s ability to innovate (both
technological and organizational and marketing).
At the present stage of development to ensure the
competitiveness of the company to the forefront

of its innovation potential, including a willingness
and ability to carry out the first time or play a
particular innovation. Thus, a holistic concept of
competitiveness of the enterprise has not yet been
established. It is therefore important to develop
a common approach to the definition and the
assessment of its competitiveness, and to clarify
their specific relation to each subject.
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