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The article deals the concept of innovative marketing, significance,
features and innovations in the field of theoretical and methodological
foundations of marketing and Rolv innovation to increase the competitive-
ness of the country. In accordance with the requirements of the market,
innovation plays an important role in many enterprises. Many large com-
panies use their innovative new marketing strategies in order to win new
market segments.

Innovative marketing is needed to ensure that our country was odgim
of the leading countries in the world, providing highly competitive and
innovative products to bring a high level of blagosostayaniya population.

Taking into account the development of the modern trends of the
world economy, the authors have tried to provide innovative ways of mar-
keting in the future development of Kazakhstan.

Key words: innovation, marketing, management, scientific and techno-
logical progress, innovative marketing, peculiarities innovative marketing.

Makanaaa MHHOBAUMSIABIK, MAPKETUHITIH TYCiHIri, M8Hi, epeklueAik-
Tepi, MHHOBALMS CAAACbIHAAFbl MAPKETUHITIH TEOPUSIAbIK, XKBHe sAicTe-
MeAIK Herizaepi, eapaiH Gacekere KabiAETTIAINIH apTTbipyAa MHHOBaLMSI-
AbIK, MAPKETUHITIH, POAI YK&HE MHHOBALMSAbIK, MAPKETMHI KOCIiMOPbIHHbIH,
MHHOBALMSIABIK, KbI3METIHIH epeklle Typi peTiHAe KapacTblpblAaAbl, ce-
6e6i kasipri 3amaH TaAabblHa cail KenTereH KacCinopbiHAAP KbI3METIHAE
MHHOBALIMSAAP MaHbI3Abl POA aTKapyAa. KenTereH ipi kacinopblHAAP ©3-
AEpPiHIH MHHOBAUMSIABIK, KbI3METIH >KaHa MApPKEeTUMHITIK CTpaTerusAapAbl
KOAAQHYFa, YKaHa HapblK, CErMEHTIH »ayAan aAyfa, TayapAblH 6MipAiK ke-
3eHiH GipTiHAen e3repTyre GarbITTaNAbI.

MHHOBALUMSABIK, MAaPKETUHT eAiMi3re aAAbIHFbl KATAapAbl MEMAEKeT-
TepMeH 6ip KaTapaa Typy, >KorFapbl 6acekere KabiAeTTi MHHOBAUMSIAbIK,
OHIMAEPAI YCbIHY YLUIH )X8HEe XaAbIKTbIH 8A-ayKaTbIHbIH XXOFapbl A€Hre-
MiHe KOA XeTKi3Y YLiH Ka>KeT eKeHAIr CMnaTTaAaAbl.

Makana aBTOpAapbl 9AEMAIK 3KOHOMMKAHbIH AAMYbIHbIH 3amMaHayu
TEHAEHUMSIAAPbIH - eckepe  OTbipbin, KasakcTaHaAaFbl  MHHOBAUMSIAbIK,
MapKeTUHITiH 6oAallakTa 6EACEHAI AaMy >KOAAAPbIH KOPCETYre TaArMbl-
HbIC KacaraH.

TyHiH ce3aep: MHHOBALUMS, MapPKETUHI, MEHEAXMEHT, FbIAbIMU-TEX-
HMKaAbIK, MPOrPecc, MHHOBAUMSABIK, MAPKETUHI, MHHOBALUMSIAbIK, MapKe-
TUHI epeKLLeAiKTepi.

B cratbe paccMaTpuBaeTCsi MOHSITME MHHOBALMOHHOIO MapKEeTWHIa,
3HaueHne, 0COGEHHOCTU MHHOBAUMII B 06AACTM TEOPETUYECKMX M METO-
AOAOTMYECKMX OCHOB MApKETMHIa U POAb MHHOBALLMIA B MOBbILIEHWM KOH-
KYPEHTOCMOCOBGHOCTM CTpaHbl. B cootBeTcTBUM € TpebGOBaHWMSAMM PbIHKA
MHHOBALIMS UIPAET BAXKHYIO POAb BO MHOTUX MPEANPUSTUSX. MHOTMe Kpyr-
Hble KOMMaHUM MCMOAb3YIOT CBOM MHHOBALMOHHBIE HOBbIE MAPKETUHIOBbIE
cTpaTerum AAs Toro, Utobbl 3aBOEBATh HOBblE CEMMEHTbI PbIHKA.

MHHOBALMOHHBI MApKeTUHT HEeOGXOAMM AAS TOrO, 4TOObI Halua
cTpaHa 6blAa OAHMM M3 BEAYLLMX FOCYAAPCTB B MUpe, 0becrneunBast Bbi-
COKYI0O KOHKYPEHTOCMOCOGHOCTb M MHHOBALMOHHbIE MPOAYKTbI, YTOObI
MPUHECTU BbICOKMIA YPOBEHb BAArOCOCTOSIHMS HACEAEHMS.

IMpuHUMas BO BHMMaHWE PasBUTME COBPEMEHHbBIX TEHAEHLIMI MUPO-
BOM 3KOHOMMKM, aBTOPbI MOCTAPAAMCh MPEAOCTaBUTb MHHOBALMOHHbBIE
crnocobbl MapkeTuHra B Gyayuiem B pa3suTmm KasaxcraHa.

KAtoueBble CAOBa: MHHOBALMS, MapKETWMHI, MEHEAXMEHT, HayuHO-
TEXHUYECKMI MPOrpecc, MHHOBALMOHHbINA MapKeTUHI, 0COBEHHOCTM MH-
HOBALLMOHHOIO MapKeTHHra.
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Creation of promotion strategy on the market of new products
and services today is impossible without innovation competition. In
marketing widely used innovative technology to expand market op-
portunities and increase company profits. And bring to market inno-
vative product and its effective implementation through innovative
technologies can make the selection.

Currently innovation is a means of improving competitiveness
is the most active. The production of new types of goods and ser-
vices, create new bases of market, inflow of investments and will
reduce costs. In particular, any process easy to get out of the crisis
contributes to an increase in economic performance and innovative
development. Areas for improvement and increase its market share
through a new marketing campaign, new products, and, consequent-
ly, higher incomes. Therefore, the development of the economy at
the present time the only instrument of influence on effective and
innovative marketing.

Marketing of innovative — products and services in order to
maximize the satisfaction of demand and needs in the application of
new ideas and technologies in relation to innovation, aimed at iden-
tifying and creating demand in the market. As well as innovative
marketing processes in the production and know-how differs from
the transformation in the form [1]. In this regard, issued by one of
many definitions, the concept of innovative marketing as innovative
marketing, aimed at satisfying customer needs, the effective use of
marketing funds for its delivery to the consumer prior to the conclu-
sion of the innovation project-a set of actions [3]. That is, a new
project of innovative products, plan it committed in the course of
delivery to the consumer committed in the course of further market-
ing actions are set.

Another innovative marketing concept, as well as help on mar-
keting activities in General, is the basis of market research and the
search for competitive strategy of any organization [2]. Currently
the main tasks in the organization of marketing innovation search
any period studying the market: demand, consumer behavior and
desire, and the availability of competitive products, the level of
competition, the possibility of effective placement on the market of
a new product. In particular, a generalized, innovative marketing is
the creation of new market needs and new consumers.
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In accordance with the definitions given above,
any innovative marketing as a business philosophy,
the company today is the main direction in the cycle
of life through innovative thinking and entrepreneur-
ship, basics of marketing and ideological system.

Innovative marketing as the process of analysis
of the study of conduct provides for the implemen-
tation any: conducting marketing research to study
market conditions, identifying the tastes of consum-
ers, rising demand for innovation, forecasting, seg-
mentation and selection of target segment, market-
ing strategy for innovation and implementation b

In connection with the promotion of innovation
and innovative marketing is defined as the process
of active will allow to solve several problems.

Innovative marketing as a function of innovation
management, goods, services, technology complete
product life cycle in respect of the period begins and
ends with the period of search for new ideas.

In other words, in real terms, are required to
make effective decisions in the creation of specific
innovative marketing, providing research, produc-
tion, organizational, financial and commercial ac-
tivities of the innovative project is part of the com-
plex. The purpose of the analysis of the innovative
project, here everything is important: improving the
competitiveness of enterprise products, creating a
base for innovative growth of the company in long
term and maintain a stable level of economic secu-
rity of the enterprise. It is the result of innovative
marketing is characterized through companies that
are providing the best possible goals, indicators of
economic growth.

Innovative marketing and marketing of innova-
tions, in most cases, economists concepts from each
other to distinguish. It’s not two different concepts,
but the concept of it is much broader than innovative
marketing and marketing in innovative the organi-
zation’s mission, philosophy of thinking, research,
order, and style of management. This innovation
synchronized, communication and risk taking full of
a special kind. Importantly innovational Marketing
of consumer goods, the acceptance of a new product
based on research of indicators of quality and a care-
ful study and demand forecasting.

The main principles of innovative marketing:

—research in the enterprise management system;

— the integration of production and marketing
services;

— marketing research in relation to economic
activities requiring high-performance ideas that
provide innovation and long-term perspective;

— experience of active and potential consumers,
their interests, and mutually agreed strategies and

interdependent actions aimed at the implementation
of innovations in accordance with the requirements
of production [2].

Often, innovative marketing, focused on
market analysis, marketing strategy, as a set
of practical measures, the implementation of
product, increase sales volume and amounts. The
promotion of products on the market, the purpose
of which is to create technology for effectively
implementing the strategic innovation marketing
new product introduction methods should be used
constantly.

Marketing strategy to market an innovative
product with the release of specific characteristics,
periods, stages, sequences, strictly it is part of the
fare. If we consider them in more detail:

— First of all, strategic innovative marketing
involves the study of the macroeconomic situation
in the country: inflation, solvency of the population,
its composition and growth rate, political situation,
changes in tax, and the volume of production b.

— Innovative tactical marketing starts with
thorough analysis of the market attractiveness of
the product application technology. We study the
demand of consumers for goods in a given period
of time, i.e., is a survey of buyers in sales points and
what for b. What kind of innovative product on the
basis of this information, with the use of marketing
tools, the market price and what quality will be
found that, as far as we know the segment.

— Determining the position of products on
the market and methods of marketing research
innovation, competitiveness of goods, of similar.

— The last step to the process with the
consideration and determination of directions of
activity of the enterprises, including “investment
portfolio” are analyzed.[4] This is done in order
to promote products through the use of innovative
strategies and marketing, able bleeke attractive to the
buyer. Therefore, for the selected goods and expand
market share strategy in practice is carried out with
the aim of maximising yield. Features of innovative
marketing, types of goods carried at this stage,
identified specific, effective for profit is production
for good prices, but the choice of location for a
buyer and implementation of promotion strategies
(advertising campaigns, improvement of production
technologies, b) quite attractive.

The main innovation marketing unlike traditional
marketing, innovative marketing of real goods, and
not his idea and novelty. The main objective of this
innovation or idea to see a place to ignore the fact
that the cost of supporting innovation, as well as
delivery income, i.e. in relation to the definition.
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In addition, the characteristics of innovative
marketing are: first, that the scientific and technical
inter-sectoral commitment accounting features
and performance. The necessity of application of
innovations in research of this rule is based on several
specific. Secondly, scientific and technical expertise
in the implementation of products, including in the
case of the consumer (purchasing from the company
a fee) you must navigate. As a result of difficult and
long negotiations, the sale of this product. Among
the innovative products on the market of consumer
products to the selection in advance. In the family,
with the result that the procurement process is
carried out through comparison and discussion.

Thirdly, scientific-technical and innovative
production involves compulsory sale of goods,
advertising, innovation, if the value of the nominal
through the consumer, who may buy the product
because he is not familiar with the product. Fourth,
after-sales service, the company is a manufacturer in
connection with technically complex and innovative
products. Here in a nutshell, it is not a new product
commercial success. Fifthly, innovative, scientific-
technical production, depending on the amount and
quality of innovation potential of the consumer is
determined by the presence.

The use of innovative approaches to the
organization of marketing in the sphere of creative
work, to predict all-the manufacturer, for the purpose
of production of competitive goods, the search
and implementation of new ideas always aims
at improvement of technology and organization.
Researchers innovative thinking within traditional and
contemporary areas of marketing highlights thinking

too much, maybe. If the first direction, specific
organizational goals, target markets and provides for
the establishment on the basis of product features,
the process involves the search for innovative ideas
and goals of the organization stay beetle killed all
the ideas first to the second. The second direction in
the organization, the availability of new products and
technologies and major innovative projects with high
risk, leading to the appearance of the Department,
aimed at implementation of venture firms, the
presence of prevents.

Overall, exploring the essence of the concept
and characteristics of innovative marketing, we
can give the following definition: customer needs,
satisfying profit aimed at generating innovative
projects, to predict its delivery to the consumer
prior to the application of marketing tools in the
decommissioning activities is the totality. Innovative
marketing in development of key areas: the
formation of demand for innovations, investment,
legal forms, dealing with personnel issues — the
role of innovative marketing in promoting a
particular level. Because of this, reaches into both
the producer and the consumer. In the creation of
innovative marketing in the different products
in a package, market innovation, innovation, the
conditions and possibilities of its application is
observed. Therefore, it is necessary to use innovative
marketing techniques in the implementation of new.
Accordingly, the output of innovative marketing in
the economic development of the country, gives the
share of competitive-edge technologies by leaders
in the availability and connection of new vibrations
that we can summarize.
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