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The field of education today an independent subject of market rela-
tions, the article analyzes the economic features of its functioning. The
development of market relations in the sphere of education in comparison
with other sectors of the economy is limited. The author explains this situa-
tion by three major restrictions. In real life, main role in social systems goes
not to purposes, but to values; that is purposive-rational behavior does
not dominate, but value-oriented behavior does. The differences between
the value-oriented and purposive-rational behaviors are a multiplicity of
optimality criterion, their contradictions and competition. Specific features
of education system show “immature” type of education market (informa-
tion asymmetry, lack of competition, positive externalities). Hereditament
of educational services (an effect after a while) also defines approaches for
evaluating the quality of education, which should be taken into account in
the education sector modernization.

Key words: market of educational services; value-oriented system;
“Bounded rational” behavior; hereditament of educational services; asym-
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Makanaaa 6inim 6epy caaacbiHbIH HAPbIKTbIK, KaTbIHACTapAbIH Aepbec
TYAFACbl PETIHAEr| KAAbIMTACybl, OHbIH KbI3MeT eTyiHAEeri 3KOHOMMKAABIK,
epeKLIeAikTepi TaapaHFaH. biaim 6epy canacbiHAa 3KOHOMMKaHbIH, 6acka
CaAaAapbIMEH CaAbICTbIPFAHAQ HAPbIKThIK, KAaTbIHACTAPAbIH AaMybl Tap,
LIEKTEAreH cunaTTa. ATaAFaH >KaFAAMAbl aBTOP YU TYPAI LUeKTeMeAep
APKbIAbl HaKTblAQyFa TAAMbIHbIC >acaFaH. HakTbl emipae aAeymeTTiK
KYMeAepAe MakKcaT eMec, KepicCiHlle, KYHABIAbIKTap >KYMeCi XXeTeKLAIK
eTeAl; SFHM MaKCaTTbl PaLMOHAAAbI MiHE3-KYABIKTAH repi KYHAbIAbIKTapFa
GarbITTaAFaH MiHE3-KyAblK, 6acbiM. KyHAbIAbIKTbI 6GafblTTaAFaH MiHe3-
KYABIKTbIH MaKCaTTbl GaFbITTaAFaH MiHE3-KYAbIKTaH aiiblpMallblAbIFbl Or-
TUMAAABIK, KPUTEPUIAEPIHIH, KONTIiri, OAapAbIH, KapamMa-KarLUbIAbIFbl YKe-
He GacekeAecTiriHae. biaiM 6epy caracbiHbIH ©3iHAIK epeklueAikTepi ae
aTaAFaH KbI3MET PbIHOMbIHbIH «KETIAMEreH» PbIHOK CUMMATbIH TEPEHAETEA
(akmapart acMMeTpMSICbl, GBCEKEHIH >KETKIAIKCI3AIr, OH CbIPTKbl 8CEPAED).
biAim 6epy KbI3METiHIH 3pMAMTaAPAbIFbI (BCEpPiHiH 6ipa3 yakbITTaH COH K-
piHyi) OHbIH canacbiH BararayAarbl epekileAikTepre akeaeAi. biaim 6epy
CaAACbIHAAFbI >KaHFbIPTYAQPAbI HOTUXKEAT >KYPri3yAe OCbl epeklUeAikTep-
Al ecKepy KaXXeTTiri TybIHAQNADI.

Ty¥iH ce3aep: 6inim 6epy KbIBMETi HapbIFbl; KYHABIAbIKKA OaFbITTaAFaH
XKYW€; «leKTeAreH pPauMOHaAAbl» MiHE3 KYAbIK; OiAIM 6epy KbI3METiHiH,
3PUAMTAPAbIFbI; aKnapaT aCUMMETPUSIChI.

Ccpepa 00pa3oBaHMs CEroAHs BbICTYMAeT KakK CaMOCTOSITEAbHbIN
CyOBEKT PbIHOYHBIX OTHOLLIEHWI, B CTaTbe MPOaHAAM3MPOBAHbI SKOHOMM-
yeckme 0COOEHHOCTU ero (OyHKUMOHMPOBaHMS. Pa3BuTHe PbIHOYHbIX OT-
HoweHnin B cpepe 06pa3oBaHMs MO CPABHEHWMIO C APYTMMM CEKTOpamu
3KOHOMMKM HOCUT OrpaHMUeHHbl XapakTep. AaHHYIO CUTyauuio aBTOP
0ObACHSET TPEMS! OCHOBHbIMM OrpaHUYeHnsIMU. B peaAbHOM >KM3HK B CO-
LMAAbHBIX CUCTEMaX BEAYLUMM SIBASIETCS He LieAb, a LEHHOCTW; TO eCTb
npeobAasaeT He LEeAeOpUEHTUMPOBAHHOE PALMOHAAbHOE MOBEAeHWe, a
LLleHHOCTHO-OPVEHTUPOBaHHOE NnoBeAeHre. OTAMYME LIEHHOCTHO-OPUEHTU-
POBAHHOIO MOBEAEHMS OT LIEAEOPMEHTUPOBAHHOIO 3aKAIOUAETCS B MHOXKe-
CTBEHHOCTW KpUTEPMEB OMTMMAABHOCTM, UX MPOTUBOPEYUNIA U KOHKYPEHT-
HocTh. Crneumcuueckme ocobeHHOCTM cdepbl 06pasoBaHust YrAYyOASIOT
«HEeCOBepLUEHHbIM» XapakTep pbiHKAa 06Pa30BaTEAbHbIX YCAYT (QCUMMETPUS
MH(OPMaLMKM, HecoBepLLUEeHHas KOHKYPEHLIMSI, MOAOXKUTEAbHbIE BHELLIHWE
3pheKTbl). DPUAUTAPHOCTL 0OPA3OBATEABHbBIX YCAYT (OTCPOYEHHOCTb 3h-
hexTa) Tak>Ke ONpeAeAsieT MOAXOAbI K OLIeHKe KayecTBa 06pa3oBaHus, KO-
TOpble HY>KHO YUMTbIBaTb NMPY MOAEPHM3aLMK chepbl 06pa3oBaHmsl.

KAtoueBble cAOBa: pbIHOK 00pa30BaTEAbHbIX YCAYT, LEHHOCTHO-
OPMEHTUPOBAHHAY CUCTEMA, «OrPaHNYEHHOEe PaLMOHAAbHOE» MOBEAEHWE,
3PUAMTAPHOCTb 06PA30BATEAbHbIX YCAYT, aCUMMETPUS MH(OPMaLIMK.
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Parties of market reforms are special form of market, covered by
seller or consumer type of economic relations. It has led to creation of
the market of educational services. Consequently, the market reforms
have led to change the market relations in the field of education as a
social institution, which want to become an independent entity, and
which can be added to a system of public relations.

Nevertheless, in our opinion, in the field of education compared
to other sectors of the economy, the development of market relations
exists in narrow and limited character. In this case, we try determine
it by three different restrictions.

Firstly, the scope of the spread of market relations in the field of
education is limited to the principle of free education’s guaranteed
level of social consumption. This principle comes into existence
by realization of self-education as a human right. Human rights of
getting education are provided by the formation of the social and
economic conditions.

In addition, educational activities carried out within the
framework of the guaranteed minimum human right to education as
guaranteed by the implementation of social education principle of
free charging are not focused on commercial criteria.

The second constraint is not goal-oriented system of education,
conversely, there is a value-oriented nature of the system. Most of
the micro and macro-economic models and economic relations with
persons of their economic behavior are based on the conclusion that
seeks to target optimization. Thus, the individual customer tries to
maximize the individual profit, and also the firm (manufacturer)
tries to maximize profits. Such behavior has the rational-targeted
character.

In real life, in the social systems the main role goes to values
rather than purpose; it means that the purposive-rational behavior
has less importance than the value- oriented behavior. Value-
oriented behavior targets behavioral criteria for optimum contrast to
the abundance of their tensions and competition. Such behavior like
“bounded rationality” can be described in the context.

The term, which called in the sociology tradition of Weber-
Parsons, shows that real entities have link with emotional impulses
and traditions, rituals, which have mixed criteria. In the tradition
of microeconomics this term means making decisions without
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strong extremums, changing to satisfaction model
of axiomatic behavior’s deviation in the term of
optimization. Moreover, it is not the irrationality
of entities in economic theory, conversely, it is the
economic dynamic.

Thirdly, the economic characteristics of the
sector (labor, tools, and the nature of the subject
of labor, technology, the nature of the product, the
cost of production and the degree of development of
relations cases, the results of economic production
flow characteristics, etc.) show it limitations as the
object of market relations.

Hereditament of educational activities (an
effect after a while) will lead to the evaluation of
the quality of its features. In general, the quality of
educational services in any other sector, such as the
quality of the product is two-sided:

On the one hand, it is an industrial substance,
which means the objective features of the quality,
on the basis of the sphere of education with material
and technical equipment, staff support, financing,
training methods, forms, content, etc. i.e. the
conditions and factors of production;

On the other hand, the subjective assessment of
consumer substance of the quality of educational
services.

However, in our view, the assessment of the
quality of producers and consumers of educational
services may not be the last instance. Due to the
quality of education as a public good, civil society
and development of household and persons with
high professional competence shall be determined
in accordance with the needs and maltreating. This
versatility is one of the reasons, which decreases the
level market relations in this sector.

The owner is changed as a result of the purchase
and sale of material benefits, but it does not change
the features of the product, also as a result of the
purchase and sale of educational services the seller
will lose ownership formally, but consumer does
not have the right to ownership. In other words,
the inability of education material won’t get the
property rights. It will be very valuable in this stage
of development that the product flow limits affect to
the market relations.

Also in this area a priority for state intervention
as a consumer and producer, limited possibility
of consumer choice (dependence on financial
opportunities, regional characteristics, demographic
situation, market, labor market, social value
system), the production of educational activities
in the process of economic, social and political,
humanitarian processes interrupt to the development
of market relations.

Specific features of education market show the
“immature” type of the services market (lack of
competition, asymmetry of information, positive
externalities). In this situation, we will try to show
all the cases of the common market through the
analysis.

Freedom of consumer and producer in the
current market means an inviolable fundamental
right. This situation, in our opinion, is limited in
the educational market. Surely, education for adults
(universities, postgraduate education, retraining
of specialists, etc.), who can make decisions by
themselves, the freedom of the consumer can give
all possibilities, but for youth education, especially
consumption and purchase of educational services,
we can find that there is a conditional freedom of
consumer.

Competition is the one of the driving forces of
improving the effectiveness of economic activity in
all markets. Consumers, in the context of competition,
are not limited in the educational market, because
any individual consumes any educational activity.
Therefore, these market segments only by type of
education service.

Producers, in the context of competition, have
monopoly or oligopoly type of the supply side of
educational services market due to the high cost of
production. Moreover, competition in the market
mainly is based on non-price approaches.

Educational service is very expensive, because
it is produced by a highly skilled labor, modern
educational and laboratory equipment, and
technology in the global communication system.
The educational services, which are getting more
and more expensive, have the certain regularity in
the all levels of ODE. “Price reduction” of education
directly leads to a decrease in the quality (for
example, the fullness of classes, unskilled teachers,
etc.)” /2 /.

The criteria of reducing the price by increasing
the productivity of other labor markets is not a
characteristic of this market. In contrast, consumers
in the market, who are “receiving the quality” (F.
Cotler terminology), are in accordance with the price
increase. Moreover, identifying public labor costs
on the basis of the average cost in the competition
within the industry and basic pricing are the difficult
problems.

Criteria for the freedom of getting market
information, which based on the elements of the
market mechanism has the own specificity. The
freedom of information from the producer depends
on the pricing of educational services. If the cost of
production per unit of the product in other markets
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of the educational services is established on the
basis of quantitative calculation, similar problems
will occur in education. In most cases, the market
price does not show the entire production costs of
educational services.

Uncertainty of the final result and the quality
of the educational process complicates the choice
of the consumer. The consumer does not buy a pre-
produced product, on the contrary, the producer
and consumer make an agreement to work together
in the future, and its outcome cannot be determined
exactly. Pupils or students will not be able to
assess the content of the training programs by
themselves. Therefore, the decision of selecting a
certain educational institution is usually done by
adults. However, in the case of current “fast” and
“floating” social development every new generation
will come to the very different life comparing with
the previous generation. Accordingly, teaching

methods and programs are changing “fast”, so,
many parents are unable to assess the education
market trends.

One of the significant features of the market
— priority of “incapacity” of the market related to
the asymmetry of information. The emergence of
new types of services and institutions of education,
educational institutions and educational actions is
still an exception in the case of the lack of reliable
methods for evaluating the quality of the item to
weaken the position of the consumers.

Analysis of the article in the framework of
the development of the educational market, which
determined by the features of the functioning of
this industry and economic features, demonstrates
the significant impact. Therefore, there is a need
to take into account the specifics of this successful
educational reforms, when education wants to
increase its “marketing”.
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