
© 2015  Al-Farabi Kazakh National University 

Bespayeva R.

Factors affecting the tourist 
activity of the population

The Republic of Kazakhstan has high potential for tourism, still, in 
the ranking of countries by the Index of competitiveness of the travel and 
tourism sector in 2013 (Travel and Tourism Competitiveness Index 2013), 
published by the World Economic Forum [1] as well as the World Bank’s 
ranking of Logistics Performance Index (LPI) in 2014 [2] it took only 88th 
place. Therewith, the main factor holding back the development of tour
ism, both in the country and in the regions, is still undeveloped tourist 
infrastructure, low rates of development and improvement of its basic ele
ments in particular. The article describes the approaches to the formation 
of tourist infrastructure at recreational areas and the major factors affecting 
the tourist activity of the population, which allowed to establish the main 
problems hindering the development of tourist infrastructure as well as to 
formulate directions for its improvement.

Key words: tourist infrastructure, tourism infrastructure; factors of tour
ism activity; information infrastructure.

Бес паева Р.С.

Тұр ғын дар дың ту рис тік  
бел сен ді лі гі не әсер ету ші  

фак тор ла ры

Қа зақ стан Рес пуб ли ка сы жо ға ры ту рис тік әлеует ке ие, бі рақ та, 
Дү ниежү зі лік эко но мі ка лық фо рум ның топ та ры мен жа риялан ған 
2013 жыл дың сая хат жә не ту ризм сек то ры ның бә се ке қа бі лет ті лік 
Ин дек сі бой ын ша әлем ел де рі рейт ин гі сін де (Travel and Tourism Com
petitiveness Index 2013) [1] жә не Дү ниежү зі лік Банк тің бе ріл ген де рі 
бой ын ша 2014 жыл дың ло гис ти ка ның тиім ді лік Ин дек сі рейт ин гі
сін де (LPI – The Logistics Performance Index) [2] 88ші орын ға ие бол
ды. Бұл кез де ел де гі со ны мен қа тар өңір лер де гі ту ри зм нің да му ын 
те жеуші бас ты фак тор ба сып да мы ма ған ту рис тік инф ра құ ры лым, 
да му дың жә не оның не гіз гі эле ме нт те рін же тіл ді ру дің тө мен гі қар
қын да ры са на ла ды. Ма қа ла да рек реацион ды ау мақ тар да ту рис тік 
инф ра құ рым ды қа лып тас ты ру ға ың ғай лар, тұр ғын дар дың ту рис тік 
бел сен ді лі гі не әсер ете тін не гіз гі фак тор лар, осы лар дың кө ме гі мен 
ту рис тік инф ра құ ры лым ның да му ын те жеуші жә не олар ды же тіл ді ру 
ба ғыт та рын қа лып тас ты ру дың не гіз гі мә се ле ле рін ай қын дау ға мүм
кін дік бер ді.

Түйін сөз дер: ту рис тік инф ра құ ры лым, ту ри зм нің инф ра құ ры лы
мы; ту ри зм нің бел сен ді лік фак тор ла ры; ақ па рат тық инф ра құ ры лым.

Бес паева Р.С.

Фак то ры, влияющие  
на ту ри ст скую ак тив ность  

на се ле ния

Рес пуб ли ка Ка за хс тан об ла дает вы со ким ту ри стс ким по тен циа
лом, од на ко в рейт ин ге ст ран ми ра по Ин дек су кон ку рен тос по соб
нос ти сек то ра пу те ше ст вий и ту риз ма 2013 го да (Travel and Tourism 
Competitiveness Index 2013), опуб ли ко ван ном груп пой Все мир но го 
эко но ми чес ко го фо ру ма [1] и по дан ным Все мир но го бан ка в рейт ин
ге Ин дек са эф фек тив нос ти ло гис ти ки (LPI – The Logistics Performance 
Index) 2014 г. [2] за ня ла 88е мес то. При этом глав ным фак то ром, 
сдер жи вающим раз ви тие ту риз ма, как в ст ра не, так и в ре гионах, по
преж не му яв ляет ся не раз ви тая ту ри ст ская инф раст рук ту ра, низ кие 
тем пы раз ви тия и необ хо ди мос ть со вер шенс тво ва ния ее ос нов ных 
эле мен тов. В статье расс мот ре ны под хо ды к фор ми ро ва нию ту ри
стс кой инф раст рук ту ры на рек реацион ных тер ри то риях, ос нов ные 
фак то ры, влияющие на ту ри ст скую ак тив ность на се ле ния, что поз
во ли ло устано вить ос нов ные проб ле мы, сдер жи вающие раз ви тие ту
ри стс кой инф раст рук ту ры, и сфор му ли ро вать нап рав ле ния ее со вер
шенс тво ва ния.

Клю че вые сло ва: ту ри ст ская инф раст рук ту ра, инф раст рук ту ра 
ту риз ма; фак то ры ак тив нос ти ту риз ма; ин фор ма ци он ная инф раст
рук ту ра.
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Active development and improvement of infrastructure is one 
of the essential factors of economic growth and functioning of the 
world market of tourist services and products.

Kazakhstan has great potential for development of tourism, but 
improper use of tourist resources and opportunities, including the 
availability of tourist facilities that remain unclaimed because of 
poor infrastructure and mismanagement, is creating obstacles to the 
effective functioning of the industry.

In the strategy of the President of Kazakhstan Nursultan 
Nazarbayev “Kazakhstan-2050” and in the program “Industrial 
and innovational development of Kazakhstan” tourism and tourism 
infrastructure is considered as a priority area of the development of 
the tourism industry in terms of the country’s economic development 
concept. Without effective using of the tourism and recreational and 
other potentials of different regions of Kazakhstan, it is impossible to 
turn tourism into a profitable sector of the economy. For realization 
of tourism projects, special attention should be paid to the presence 
of tourism and natural resources [3].

In the works of V.I. Azar, V.A. Kvartalnyi, V. M. Kozyrev 
tourism industry is defined as an economic system, consisting of a 
complex of branches and divisions, function of which is to meet the 
diverse and increasingly complex demand for various recreational 
activities [4].

According to Vinogradova M.V. infrastructure in tourism 
represents a collection of legal forms, mediated by movement of 
tourism products, acts of purchase and sale, or a set of institutions, 
systems, services, businesses serving the tourist market and 
performing certain functions to ensure its normal mode [5].

With regard to recreation and tourism industry, composition 
of objects and elements of tourist infrastructure depends primarily 
on tourist activity. It is influenced by two groups of factors, one of 
which incorporates factors directly related to tourism, and the other 
– with the ones that are not directly related to tourism, but affect the 
volume and shape of the demand for tourism product (Figure 1).

FACTORS AFFECTING 
THE TOURIST ACTIVITY 

OF THE POPULATION
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Factors of tourist activity 

- The composition and structure of tourist 
resources (influences the formation and 
development of various forms and types of 
tourism) 
- Model of Travel (determined by the needs 
of consumers) 
- Motivation and purpose of travel (defines 
the structure of consumers) 
- The standard of living of the population 
and the structure of income and expenses 
(forms the market segments, expenditure on 
travel) 
- The duration of paid leave and flexible 
working hours (affects the length of stay 
and the composition of the additional 
services included in the tour) 
- Behavior during the traveling (forms an 
attitude to the objects and elements of 
tourism products) 

- Socio-demographic changes (affect the 
changes in the demographic structure of 
tourists, smoothing of seasonal fluctuations, 
the emergence of new types of tourism) 
- Economic and financial changes (affect 
the purchasing power of the consumer) 
- Development of transport infrastructure 
(provides the possibility for travel) 
- Development of communication sphere 
and connection (provides simplified 
organization of travel and access to 
services) 
- Business development (enables the use of 
objects and products familiar to consumer) 
- Changes in the policy, legal and 
regulatory areas (expands the boundaries of 
travel, provides an increase in awareness of 
tourism opportunities) 
- Market resources (develops needs, supply 
and demand) 
- Safety of travel, trips (provides attracting 
and creating interest in tourism flows) 

Attraction of the place of destination 

The direction and intensity of tourist flows 

related to tourism:  unrelated to tourism:  

Figure 1 – Factors affecting the tourist activity of the population  
(compiled from sources [5,6,7])

Factors of indirect effect are significantly more 
numerous in comparison with the first group:

Socio-demographic changes;
Economic and financial changes;
The development of transport infrastructure;
The development of communication sphere and 

connection;
Business development;
Changes in policy, legislative and regulatory 

fields;
The resources of the market;
The safety of travel.
These factors have a complex impact on tourist 

activity, which is amenable to external forced 
change, and independently affect the economy of 
the region (country, company).

The impact of various aspects on the tourist 
activity of the population is characterized by the 
following factors.

The first group of factors. To evaluate the effect 
of the composition and structure of tourist resources 
in the tourist activity is necessary to introduce the 
concept of “tourism product”.

In his textbook “The theory and practice of 
tourism” V.A. Kvartalnyi profoundly reveals the 
essence of the tourism product, namely: «... a set 
of material (commodities) and immaterial (service) 
consumer values necessary for satisfying the 
tourists’ needs encountered during their journey” 
[7].

According to M.B. Birzhakov, tourism product – 
is a set of tourist services, works and goods that can 
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and should be offered to a tourist by the destination 
in order to meet his needs in tourism, depending on 
the purpose and nature of tourist travel [8].

In the Law of the Republic of Kazakhstan 
dated June 13, 2001 № 211-II “On tourist activity 
in the Republic of Kazakhstan” tourism product is 
understood as a set of tourist services, sufficient to 
meet the needs of tourists during travel [9]

First of all, tourism product is based on the tourist 
resources – natural and climatic, historical, socio-
cultural, scientific, technical and other, capable of 
satisfying the needs of tourists in the process of 
tourism.

Model of travel. According to the survey data 
of the consulting firm Horwath HTL, the study 
found that 2.1 million citizens of Kazakhstan held a 
vacation traveling throughout Kazakhstan in 2013, 
and another 1 million of Kazakhstani people travelled 
abroad. 2.1 million Kazakhstanis, who traveled across 
Kazakhstan, made an average of 1.7 trips, which 
leads to the total number of 3.3 million tourist visits 
conducted by Kazakhstanis within the country. This 
number is more or less correlated with the official 
statistics, which registered 2.3 million arrivals in 
accommodation facilities as well as a difference of 
about 1 million can be explained by day trips and the 
fact that people visit their friends and relatives.

66% of respondents expressed an interest in 
traveling within the country, which corresponds to 
approximately 3.3 million people (urban population 
older than 18). One third of the population, who 
responded negatively to this question, perhaps, 
was mainly guided by their dissatisfaction with the 
current offer in the field of tourism in Kazakhstan, 
or by the fact that they could not afford to travel 
for economic reasons, both of these factors needed 
to be significantly improved for the planning period 
of this plan [6]. In addition, the improved economic 
conditions should influence traveling public to take 
more trips annually, easily reaching at least 10 
million vacation trips by 2020.

Motivation and purpose of travel depends on 
the level of development of tourist resources, their 
attractiveness, human psychology, which have a 
direct effect on the structure of consumers. For 
example, if the motive of the trip is the desire of 
a tourist to have a rest, the aim will be the rapid 
approaching to the destination and the extension 
of stay in the destination. Most of these motives 
occur among couples (or parent and child), a group 
of young people (students) with an average level 
of income and limited time for rest. The need for 
discretionary tourism (tourism of own choice) will 
increase.

According to Horwath HTL, the three regions of 
Kazakhstan that caused the greatest interest in terms 
of tourist arrivals are Akmola region, the interest in 
which was expressed by 32% of the respondents, 
followed by Almaty region – 26%, and East 
Kazakhstan – 21%. All other regions received 10% 
or less. It follows that in terms of domestic tourism, 
Kazakhstanis are mainly attracted to the two largest 
cities (Almaty and Astana) and mountain areas 
(Almaty region and eastern Kazakhstan), which 
differ geographically from the rest of the country.

Kazakhstanis have expressed interest in the 
following tourism products in Kazakhstan over the 
2009-2012 (only the products that have more than 
10% of total responses are indicated):

Holiday at the lake – 46%;
Vacation mainly to visit family / friends – 28%;
Summer holidays in the mountains – 23%;
Trip (tour) focused on nature – 22%;
Fishing trip – 15%;
Holidays in the city, city tour – 14%;
Trip (tour) focused on culture – 22%;
Resting in the national park – 12%;
Water-based recreation at the Caspian Sea – 

10% [6].
It is clear that preference is given to products 

that reflect the interests in the regions (rest in the 
mountains and at the lakes / mountains of Almaty 
region, East Kazakhstan). However, it is doubtful 
to what extent preferences for tourism products in 
Kazakhstan reflect preferences for tourism products 
of Kazakhstani population as a whole. For example, 
the majority of surveyed travel agencies reported 
that the Kazakhstanis have predominant interest 
in beach holiday in Turkey and Thailand. This is 
probably due to the pictures and images of certain 
resources, which are present in Kazakhstan, as well 
as the ability of the tourism industry of Kazakhstan 
as of today to provide tourism products. Thus, we 
must bear in mind that there are many examples 
when such opinion was quickly changed with an 
advent of an offer of higher level tourism products.

These trends will cause the need for new, more 
diverse and attractive tourism product. Traditional 
tourism product (for example, rest at the lake / 
beach, city tour) will remain as the main option in 
the tourist market, accompanied by a slow rise in 
prices and its consumers.

The standard of living of the population and the 
structure of income shape market segments, defined 
by geographic, demographic, social, target and other 
features. Development of international relations will 
lead to an increase in the number of segments of the 
tourism market, targeting the specific needs with 
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regard to demographic and social changes, lifestyle 
and interests of different groups.

Increasing the length of paid leave and flexible 
working time will cause the population’s need for 
a new tourist product, which includes maximum 
enjoyment with minimum time. Reduction of five-
day working week with an eight-hour working day 
to four-day working week with a nine-hour working 
day will free up three days off to relax, travel and 
cultural events.

Behaviour during the travel. With regard to 
the objects and elements of tourism products, 
respondents from Kazakhstan indicated the 
following most important factors (more than 66% 
of the votes of all respondents, according to the 
Horwath HTL source):

Intact nature – 81%;
Quiet atmosphere – 75%;
Beautiful landscape and nature – 74%
Fine food and restaurants – 67%.
Contrary to some conclusions and expectations, 

opportunities for shopping and casino / gambling hit 
the end of the list, as they were considered significant 
by 35% and 10% of the total number of respondents 
respectively. That, of course, applies only to the 
population group with the highest income.

As for accommodation, people of Kazakhstan 
are most interested in country houses and cottages 
(50%), which speak in favor of a significant real 
estate development in the territory of the future 
resorts. Hotels and guest houses took the second 
place with 30% of the total number of votes; all 
other options (camping, kiiz yi, apartments) scored 
significantly lower percent than mentioned above, 
and based on the results of the study they should be 
built selectively within individual products [6].

The second group of influencing factors 
affecting the tourist activity of the population. 
Socio-demographic changes of the population 
model in developed and newly industrialized 
countries encourage people to spend their free time 
and income on traveling. These changes include the 
following factors:

Maturity of population;
An increase in number of working women and 

the income per family member;
An increase in the proportion of older persons 

living alone;
The trend towards later marriage;
Rapid growth in the number of childless couples 

compared with population growth;
Reducing the number of immigrant restrictions;
An increase in the duration of paid leave;
Early retirement;

Increasing awareness of tourism opportunities 
[10].

Provision is made for easing migration 
restrictions imposed by the industrialized countries, 
which will lead to an increase in the number of 
trips of migrant workers between the country of 
residence and employment centers abroad, as well 
as the emergence of tourism products, the creation 
of tourist trips and services, designed for specific 
ethnic groups.

Increase in the level of education will encourage 
person’s desire for knowledge. Interest in different 
cultures will create the desire to travel and have new 
experiences. The consumer will feel the need for a 
new multivariate tourism product or service. The 
growing interest of students in the world culture, 
learning foreign languages   in kindergartens, primary 
classes will increase the desire to travel more, both 
within the native country and abroad. Students and 
undergraduates will realize their opportunities to 
travel using privileges and discounts. There is an 
increasing interest in international programs for 
students mobility exchanges aimed at language 
practice in the country of the target language, as 
well as at additional wages.

It follows that the socio-demographic changes 
will have a positive impact on the development and 
formation of the global tourism market.

There is a clear link between the economic 
and financial environmental changes in tourism 
development. The tourist market is very sensitive to 
changes in the economy. The expected increase in 
personal income of the population of the world, both 
in industrialized and in developing countries will 
lead to reinforced tourist activity, and, in particular, 
to an increase in the number of consumers of tourist 
product with high incomes; as well as to an increase 
in funds allocated by society for the development of 
tourism.

Changes in prices of tourism product will be 
determined not only by the level and growth of 
income used for tourism purposes, but also by pricing 
factors on the tourist product. In the second half of the 
XX century price increase in tourism lagged behind 
the inflation, which resulted in the development of 
competition in the tourist market. Moreover, at the 
beginning of the ХХI century it caused the excess 
that led to the division of spheres of influence and 
destinations among tour operators [7].

Legislative and regulatory restrictions on 
the operation on the routes and the continuing 
production of more spacious and comfortable 
aircrafts will retain its influence on the trends in the 
tourist pricing.
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Thus, the increase in real disposable income 
will be directly proportional to the tourism 
expenditure, becoming an important source of social 
funds. Expenses for people’s favorite pastime, 
entertainment, sports, arts, culture will be rising.

Regular contacts with almost all regions of the 
world will become possible due to new technologies 
in transport infrastructure. Reducing the time spent 
on travel to the tourist destination and lower prices 
for the trip will allow more frequent travel over long 
distances.

Maintenance of state control over the transport 
will abolish the visa processing when entering the 
visiting country. However, the expected growth 
of tourism development will create problems 
in the transport infrastructure. For example, the 
expansion of the tourism industry will increase 
the number of tourist arrivals, which could result 
in increasing the number of vehicles on the roads, 
the lack of opportunities for railway transport, 
especially during periods of peak seasonal demand 
for transportation, air transport congestion, which 
would be a major obstacle in the full realization of 
the landing facilities potential. Reconstruction of 
transport infrastructure will become necessary in all 
regions of the world; as a result larger volumes of 
investment will be required.

Regarding the holding of such a major event in 
Kazakhstan as the international exhibition EXPO-
2017, with the estimated number of tourists up to 
5 million people will lead to an enormous strain on 
the transport infrastructure. Therefore, an important 
issue is the expansion of existing roads, construction 
of access roads, an increase in the number of lanes, 
construction of highways connecting the major 
towns of the country, such as the planning of Almaty 
– Astana highway.

Improvement of transport infrastructure and 
system of electronic data will provide a quick and 
direct connection between the regions to make 
tourist routes more diverse and less expensive.

Effective communication and information 
technology will provide rapid development of 
international tourism market. Major investments in 
new information technology and telecommunications 
market will lead to vertical, horizontal and diagonal 
integration. The global computer networks will 
become of great importance in the tourism industry. 
Effectiveness of marketing in tourism will increase. 
Simplification of the process of booking will boost 
the tourism market. All sectors of the tourism 
industry will be influenced by new technologies [7].

Information infrastructure is the most dynamic 
and extremely vulnerable to technological changes 

element of the tourism industry infrastructure. 
Expanding the range of services provided by the 
use of scientific and technological progress has 
dramatically increased revenues in this sector of the 
economy over the past decade.

According to the Committee on Statistics, 
communications enterprises in Kazakhstan provided 
services worth 673.36 billion tenge in January-
December 2014; this is 4.64% (643.49 billion tenge) 
higher than the volume of services in January-
December, 2013.

Revenues from long-distance and international 
telephone services in January-December 2014 
amounted to 41.48 billion tenge, which is 2.36% 
less than in January-December 2013; from local 
telephone services – 51, 59 billion tenge (0.66% 
increase), from Internet services – 169,04 billion 
tenge (23.43% increase), from cellular services – 
285,44 billion tenge (6.69% decrease).

In January-December 2014 the number of fixed 
telephone lines amounted to 4338.2 thousand units, 
cellular subscribers – 28,003.0 thousand units, 
cellular subscribers with access to the Internet – 
10,133.4 thousand units, fixed Internet subscribers 
– 2095.2 thousand units.

Thus, a variety of services in the total revenue 
of the telecommunication sector in Kazakhstan 
has the following shares: mobile communication 
– 42.5%, the Internet – 25.1%, local telephone 
connection – 7.66%, long-distance and international 
telephone connection – 6.16% , data transmission 
– 3.36%, the spread of programs – 3.11%, and 
other communications services (document electric 
communication (telegrams, telematics services); 
radio, TV, satellite, radio, wire broadcasting) 
– 12.09%. Such distribution of revenues from 
telecommunications services demonstrates the trend 
of rising relative importance of new communications 
services and the loss of preferential position of 
postal services.

Information and technological progress brings 
tourism and recreation business to the next stage of 
development, and the leading role in this process 
belongs to the Internet. The advantages of using 
a global network is evident from the perspective 
of consumers, as well as from the perspective 
of the manufacturer of tourist services: this is 
the broadest scope of audience (for example, 
in the March 2015 request rate of “Health of 
Kazakhstan” in the Google search engine reached 
373 thousand). On the criterion of relevance, a 
leading position is occupied by world famous and 
structured web page – Republican tourist portal 
www.visitkazakhstan.kz [12], there is no site that 
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provides detailed information about the tourist 
sector in Kazakhstan other than this. The site 
provides certain information, still, its usefulness 
and importance for tourists is not too significant, 
as the given web page lacks organization of on-line 
sales, maps, clear information on the cost of visits, 

instructions on how to get to the place, as well as any 
other information that would conform to generally 
accepted international practice. However, in terms 
of content and initiative the page deserves attention 
of the foreign tourists, and needs to be improved in 
technical terms (translation, maps, and so on). 

 

42,5

25,1

7,66

6,16

3,36

3,11 12,09

Mobile communication 

The Internet

Local telephone connection

Long-distance and international telephone 
connection 

Data transmission

The spread of programs

other Communications services 

Figure 2 – Structure of the income from communication services in Kazakhstan  
in January-December, 2014 [11]

However, in order to make sale of tours 
through the Internet successful, it is required to 
work constantly on updating the content on the 
websites, indexing in search engines, registration 
in the various directories and catalogs, investing 
in advertising promotion in the network, as well as 
improving the organization of electronic payment 
systems, developing cooperation with various 
financial institutions. Still, the organization of on-
line sales and qualified provision of information 
(from page looks, ease of search and catalog of 
labels to completeness and relevance of placed data) 
is a prerequisite for promotion of the separate tourist 
company as well as the industry as a whole.

In addition to using the Internet, there are 
following directions of information technologies 
development in tourism:

The introduction of application programs 
on automation of formation, promotion and 
implementation of the tourism product;

The automation of the local tourist office;
The use of database management systems and 

software packages;
The use of local computer networks;

The introduction of telecommunications systems 
of room reservation in hotels and booking tickets;

The introduction of multimedia marketing 
systems [13].

The dynamic development and the development 
of information technologies in the future may 
change the very structure of the tourism market by 
withdrawing intermediaries between tour operators 
and final consumers of the tourism product. Having 
the ability to independently form your tour, book 
hotels, select the necessary excursions and tourist 
routes, compare timetables of different modes of 
transport, arrange electronic payments, the consumer 
may refuse the services of travel agents and go to the 
direct contact with the producer of services.

Business development. The nature of 
international trade is becoming more liberal. 
International trade practice retains a significant 
development in an environment where an increasing 
number of countries are actively involved in both 
exports and imports of products, works and services.

Changes in policy, legal and regulatory 
sectors. Stability of the policy creates in society 
the conditions for technical cooperation in all 
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areas. There is an opportunity to get support from 
economically developed regions (countries) to 
developing ones by investing in their economies and 
improving the quality of life of the population, as a 
result it will lead to an increase in the mobility of 
the population of these regions, and, consequently, 
the development of tourism. An effective legal 
framework provides reduction of investment risks in 
tourism, consumer protection, the ability to its quick 
and systematic development.

Safety of travel, trips. With the development of 
tourism, the problem of security of travel becomes 
more important and complex. As participants 
of travel and trips are involved to a certain risk, 
there should be a variety of means, which can be 
employed by tourism sector in order to significantly 
reduce the level of danger for tourists. First of 
all, it is necessary that the government and tourist 
organizations operate as one team in all areas of 
tourist safety.

Resources of the market. Circumstances directly 
and effectively influencing the tourism and related 
to the formation of needs, demand and supply of 
tourist products and services can be conditionally 
called – resources of the market. Components of this 
area are: the process of needs, supply and demand; 
market segments; development of objectives of the 
tourism product; private tourism sector and human 
resources.

Infrastructure complexity depends on the profile 
of places of tourist destination and its importance. In 
certain situations, the construction of access roads, 
water and sewage systems, power lines may suffer. 
In any case, there should be provided an easy access 
to points of long-distance communications (usually 
– airports), system of highways and regions, where 
new places of tourist destination are created. In 
areas with complex, multi-functional means it is 
necessary to create a modern communication system 
(for example, telex, computer network for hotel 
reservations, transportation, etc.), simultaneous 
interpretation tools.

Factors of tourist activity influence the 
development of a particular element of tourist 
infrastructure. This influence can be one-sided and 
reciprocity, interdependent, direct and indirect.

Therefore, the tourist infrastructure is a 

subsystem that provides services, promotes the 
opportunity of usage and implementation of 
tourism products, motives and needs, achievement 
of consumer’s goal of travel with due regard to the 
requirements and preferences of the latter for the 
range and quality of these services.

The definition offered above allows to establish 
structure of elements of tourist infrastructure where 
will enter: transport, hotel, excursion and financial 
service; sphere of public catering; entertaining sphere 
and sports service; information support and support; 
production of tourist and sports production; means 
of communication; sphere of household services; 
retail trade; production of souvenir products and 
products of national trade.

Thus, based on the definition of tourist 
infrastructure and the considered factors of tourist 
activity, the composition of the tourist infrastructure 
is determined. Infrastructure is a providing subsystem 
containing secondary elements of tourism industry 
and forming the market value in collaboration with 
major elements. With that tourist infrastructure 
helps to meet the needs arising during the selection 
of a tourist destination, and complements them with 
appropriate range and provision of tourist services.

Investments in this area do not bring direct 
revenue, and it is difficult to determine whether 
the return on investments will be achieved in the 
short term. Therefore it is rather complicated to 
establish the sources of financing and ownership of 
investments.

Thus, an important role for the normal 
functioning of the world market of tourist services 
and products is played by its infrastructure. 
Infrastructure contributes to the development of 
tourism, both within the regions of Kazakhstan as 
well as near and distant countries, that is, provides 
interaction of local tourist routes with foreign ones.

Having analyzed the main components of the 
tourism infrastructure, we can conclude that the 
insufficient development of tourist infrastructure 
is an important factor hindering the development 
of inbound tourism. Therefore, the creation of an 
extensive infrastructure that meets international 
standards is one of the major challenges in the near 
future for the development of international tourism 
in Kazakhstan.
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